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COMMON FOR M.B.A.(G) / IB/ B&F/ CS/ PM/ HM/ HRM/ T/ 
EM/RM/TM/LM/FM/MM/CM/SM/P&OM/Co.Op. Mgt. DEGREE 

EXAMINATION, MAY 2024. 

First Semester 

MANAGEMENT – PRINCIPLES AND PRACTICES 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Management. 

 ÷©»õsø© Áøμ¯Ö. 

2. Define Planning. 

 vmhªhÀ Áøμ¯Ö. 

3. What is Span of control? 

 Pmk¨£õmk CøhöÁÎ GßÓõÀ GßÚ? 

4. Define Recruitment. 

 Bm÷\º¨ø£ Áøμ¯Ö. 

5. What is Training? 

 £°Ø] GßÓõÀ GßÚ? 

6. Define Motivation. 

 E¢xuø» Áøμ¯Ö. 
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7. Define Leadership. 

 uø»ø©zxÁ® Áøμ¯Ö. 

8. Define Communication. 

 uPÁÀ öuõhº¦ Áøμ¯Ö. 

9. Write any two major objectives of control. 

 Pmk¨£õmiß H÷uÝ® Cμsk •UQ¯ ÷|õUP[PøÍ 
GÊxP. 

10. What is balanced score card? 

 \©{ø» ©v¨ö£s Amøh GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Briefly explain functions of Management. 

  ÷©»õsø©°ß ö\¯À£õkPøÍ _¸UP©õP ÂÍUSP. 

Or 

 (b) Describe social responsibility of business. 

  ÁoPzvß \‰P¨ ö£õÖ¨ø£ ÂÁ›. 

12. (a) Explain FW Taylor’s contributions on scientific 
management. 

  AÔÂ¯À ÷©»õsø©°À FW öh´»›ß 
£[PÎ¨¦PøÍ ÂÍUSP. 

Or 

 (b) Distinguish Centralisation and Decentralisation. 

  ø©¯¨£kzuÀ ©ØÖ® £μÁ»õUP® BQ¯ÁØøÓ 
÷ÁÖ£kzxP. 
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13. (a) Describe the importance of Training. 

  £°Ø]°ß •UQ¯zxÁzøu ÂÁ›. 

Or 

 (b) What are the steps involved in the selection 
process? 

  ÷uºÄ ö\¯À£õmiÀ EÒÍ £iPÒ GßÚ? 

14. (a) Explain Trait theory of Leadership. 

  uø»ø©zxÁzvß £s¦U ÷Põm£õmøh ÂÍUSP. 

Or 

 (b) Enumerate the uses of Communication. 

  uPÁÀ öuõhº¦PÎß £¯ß£õkPøÍ £mi¯¼k. 

15. (a) Define Six Sigma. Explain the new perspective in 
Management. 

  ]Uì ]U©õ Áøμ¯Ö. ÷©»õsø©°ß ¦v¯ 
Ps÷nõmhzøu ÂÍUSP. 

Or 

 (b) What are special control techniques? Explain. 

  ]Ó¨¦ Pmk¨£õmk ~m£[PÒ ¯õøÁ? ÂÍUSP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss about Management thought in modern trend. 

 |ÃÚ ÷£õUQß ÷©»õsø© ]¢uøÚ £ØÔ ÂÁõvUPÄ®. 

17. Explain briefly the contributions of Henry Fayol on 
Management. 

 ÷©»õsø©°À öíßÔ L£÷¯õ¼ß £[PÎ¨¦PøÍ 
_¸UP©õP ÂÍUSP. 
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18. Explain various sources of Recruitment. 

 Bm÷\º¨¦UPõÚ £À÷ÁÖ ‰» Buõμ[PøÍ ÂÍUSP. 

19. What are the types of communication? Which type of 
communication is effective in the levels of Management? 
Explain. 

 uPÁÀ öuõhº¦ ÁøPPÒ GßÚ? ÷©»õsø© {ø»PÎÀ 
G¢u ÁøP¯õÚ uPÁÀöuõhº¦ £¯ÝÒÍuõP C¸US®? 
ÂÍUSP. 

20. Describe the role of organizational culture in ethics. 

 ö|Ô•øÓPÎÀ {ÖÁÚ P»õa\õμzvß £[øP ÂÁ›. 

  

_____________ 
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MAY 2024. 

First Semester 

ORGANISATIONAL BEHAVIOUR 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Organisational Behaviour. 

 {ÖÁÚ|hzøu – Áøμ¯ÖUPÄ®. 

2. What are the determinants of Personality? 

 BÐø©ø¯ wº©õÛ¨£øÁ GßÚ? 

3. List the components of Emotional Intelligence. 

 Enºa] ~snÔÂß TÖPøÍ £mi¯¼kP. 

4. Define Perception. 

 ¦»ÝnºÄ – Áøμ¯ÖUPÄ®. 

5. What is a formal group? 

 •øÓ¯õÚ SÊ GßÓõÀ GßÚ? 

6. Define Organisational Politics. 

 {ÖÁÚ Bm]°¯À – Áøμ¯ÖUPÄ®. 
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7. What is Organisational conflict? 

 {ÖÁÚ ÷©õuÀ GßÓõÀ GßÚ? 

8. Define Organisational Dynamics. 

 {ÖÁÚ C¯UPÂ¯À – Áøμ¯ÖUPÄ®. 

9. What is Organisational Culture? 

 {ÖÁÚ P»õa\õμ® GßÓõÀ GßÚ? 

10. What is resistance to change? 

 ©õØÓzvØS Gvº¨¦ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Write about the global emergence of Organisational 
Behaviour as a discipline. 

  J¸£õh¨ ¤›ÁõP {ÖÁÚ |hzøu°ß E»PÍõÂ¯ 
÷uõØÓ® £ØÔ GÊxP. 

Or 

 (b) How is personality assessed? 

  BÐø© GÆÁõÖ ©v¨¤h¨£kQÓx? 

12. (a) How is Emotional Intelligence used as a managerial 
tool? 

  Enºa] ~snÔÄ GÆÁõÖ {ºÁõPU P¸Â¯õP¨ 
£¯ß£kzu¨£kQÓx? 

Or 

 (b) Write short notes on attitude. 

  ©Ú¨£õßø© £ØÔ¯ ]Ö SÔ¨¦PøÍ GÊxP. 
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13. (a) Write short notes on group cohesiveness. 

  SÊ J¸[Qøn¨¦ £ØÔ¯ ]Ö SÔ¨¦PøÍ GÊxP. 

Or 

 (b) What are the types of organisational power? 

  {ÖÁÚ \Uv°ß ÁøPPÒ GßÚ? 

14. (a) What are the techniques for managing politics in an 
organization? 

  J¸ {ÖÁÚzvÀ Aμ]¯ø» {ºÁQ¨£uØPõÚ 
~m£[PÒ GßÚ? 

Or 

 (b) What strategies can be used to resolve conflicts? 

  ÷©õuÀPøÍz wºUP GßÚ EzvPøÍ¨ 
£¯ß£kzu»õ®? 

15. (a) How can organisational culture be changed? 

  {ÖÁÚ P»õa\õμzøu GÆÁõÖ ©õØÖÁx? 

Or 

 (b) Write short notes on cultural diversity in 
organisations. 

  {ÖÁÚ[PÎÀ P»õa\õμ £ß•Pzußø© £ØÔ¯ ]Ö 
SÔ¨¦PøÍ GÊxP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Elaborate on problem solving and decision making in 
organisations. 

 {ÖÁÚ[PÎÀ ]UPÀPøÍz wº¨£x ©ØÖ® •iöÁk¨£x 
£ØÔ Â›ÁõPU TÖP. 



D–4641
  4

17. Explain in detail the strategies for encouraging 
constructive conflict and resolving destructive conflict. 

 BUP§ºÁ©õÚ ÷©õuø» FUSÂ¨£uØS® AÈÄPμ©õÚ 
÷©õuø»z wº¨£uØS©õÚ EzvPøÍ Â›ÁõP ÂÍUPÄ®. 

18. What is the impact of organisational politics? Explain the 
techniques for managing politics in organisations. 

 {ÖÁÚ Aμ]¯¼ß uõUP® GßÚ? {ÖÁÚ[PÎÀ 
Aμ]¯ø» {ºÁQ¨£uØPõÚ ~m£[PøÍ¨ £ØÔ ÂÍUPÄ®. 

19. How does organizational culture impact strategies of 
organisations? Give examples in the Indian context. 

 {ÖÁÚ P»õa\õμ® {ÖÁÚ[PÎß EzvPøÍ GÆÁõÖ 
£õvUQÓx? C¢v¯ `Ç¼À Euõμn[PøÍz u¸P. 

20. Elaborate on the problems and process of Organisational 
Development. 

 {ÖÁÚ ÁÍºa]°ß ]UPÀPÒ ©ØÖ® ö\¯À•øÓPøÍ 
Â›ÁõPU TÖP. 

_____________ 
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MAY 2024. 

First Semester 

MANAGERIAL ECONOMICS 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Managerial Economics. 

 ÷©»õsø©¨ ö£õ¸Íõuõμzøu Áøμ¯Ö. 

2. Define Law of Demand. 

 ÷uøÁ \mhzøu Áøμ¯ÖUPÄ®. 

3. Define Marginalism. 

 ÂÎ®¦ {ø»ø¯ Áøμ¯Ö. 

4. What is Elasticity of supply? 

 Â{÷¯õP ö|QÌa] GßÓõÀ GßÚ? 

5. What do you mean by Isoquant? 

 I÷\õSÁõsm Gß£uß Aºzu® GßÚ? 

6. Define Monopoly. 

 HP÷£õPzøu Áøμ¯Ö. 
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7. Define Pricing. 

 Âø» Áøμ¯Ö. 

8. What is the difference between skimming pricing and 
cream pricing? 

 ìQ®ª[ Âø» {ºn¯® ©ØÖ® QŸ® Âø» {ºn¯® 
BQ¯ÁØÖUS GßÚ Âzv¯õ\®? 

9. What do you mean by business cycle? 

 ÁoP _ÇØ] GßÓõÀ GßÚ? 

10. Write any two differences between GDP and GNP. 

 âi¤ ©ØÖ® âGß¤ Cøh÷¯ H÷uÝ® Cμsk 
Âzv¯õ\zøu GÊx. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Briefly explain nature and scope of Managerial 
Economics. 

  ÷©»õsø© ö£õ¸Íõuõμzvß ußø© ©ØÖ® 
÷|õUPzøu _¸UP©õP ÂÍUPÄ®. 

Or 

 (b) Explain the concept of Law of demand. 

  ÷uøÁ \mhzvß P¸zøu ÂÍUSP. 

12. (a) Explain price and output decision under Monopoly. 

  HP÷£õPzvß RÌ Âø» ©ØÖ® öÁÎ±mk •iøÁ 
ÂÍUSP. 

Or 

 (b) Elucidate the Cobb-Douglas production function. 

  ÷Põ¨&hUÍì EØ£zv ö\¯À£õmøh 
öuÎÄ£kzuÄ®. 
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13. (a) Write the concept of IRR and NPV with formula. 

  IBºBº ©ØÖ® Gß¤Â&°ß P¸zøu `zvμzxhß 
GÊxÄ®. 

Or 

 (b) Describe the Schumpeter and Clark theories of 
Profit. 

  »õ£zvß å®¥mhº ©ØÖ® QÍõºU ÷Põm£õkPøÍ 
ÂÁ›. 

14. (a) List out the various types of pricing. 

  £À÷ÁÖ ÁøP¯õÚ Âø»PøÍ £mi¯¼k[PÒ. 

Or 

 (b) Briefly explain factors causing inflation. 

  £nÃUPzøu HØ£kzx® PõμoPøÍ _¸UP©õP 
ÂÍUS[PÒ. 

15. (a) Explain different phases of business cycle. 

  ÁoP _ÇØ]°ß £À÷ÁÖ Pmh[PøÍ ÂÍUSP. 

Or 

 (b) Write the uses of per capita Income for the 
development of economy. 

  ö£õ¸Íõuõμ ÁÍºa]US uÛ|£º Á¸©õÚzvß 
£¯ßPøÍ GÊx. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the relationship between Economic theory and 
Managerial Economics. 

 ö£õ¸ÍõuõμU ÷Põm£õk ©ØÖ® ÷©»õsø©¨ 
ö£õ¸Íõuõμ® BQ¯ÁØÖUS Cøh÷¯¯õÚ EÓøÁ¨ £ØÔ 
ÂÁõv. 
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17. Explain briefly the various types of Elasticity of Demand. 

 £À÷ÁÖ ÁøP¯õÚ ÷uøÁ ö|QÌa]z ußø©ø¯ 
_¸UP©õP ÂÍUSP. 

18. Explain short run and long run production functions. 

 SÖQ¯Põ» ©ØÖ® }shPõ» EØ£zv ö\¯À£õkPøÍ 
ÂÍUSP. 

19. Discuss about theories of Pricing. 

 Âø» {ºn¯® £ØÔ ÷Põm£õkPøÍ¨ £ØÔ ÂÁõv. 

20. Explain about recent developments in Indian Economy. 

 C¢v¯¨ ö£õ¸ÍõuõμzvÀ \«£zv¯ •ß÷ÚØÓ[PÒ £ØÔ 
ÂÍUSP. 

_____________ 
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QUANTITATIVE TECHNIQUES 

 (CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is arithmetic mean? 

 Tmk \μõ\› GßÓõÀ GßÚ? 

2. What is Tabulation? 

 AmhÁøn¨£kzxÁx GßÓõÀ GßÚ? 

3. What is the Graphical method? 

 Áøμ£h •øÓ GßÓõÀ GßÚ? 

4. State any two differences between correlation and 
regression analysis. 

 JmkÓÄUS®, öuõhº¦ ÷£õUSUS® EÒÍ ÷ÁÖ£õkPÒ 
H÷uÝ® Cμsk TÖP. 

5. Write down any two properties of a Normal distribution. 

 C¯À{ø» £μÁ¼ß H÷uÝ® Cμsk £s¦PøÍ GÊxP. 
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6. What do you understand by the term sensitivity analysis? 

 EnºvÓß £S¨£õ´Ä ‰»® }[PÒ GßÚ ¦›¢x 
öPõÒQÕºPÒ? 

7. What is meant by Simulation? 

 E¸ÁP¨£kzxuÀ GßÓõÀ GßÚ? 

8. Define Random numbers. 

 ^μØÓ GsPøÍ Áøμ¯Ö. 

9. What is mean by unbalanced transportation problem? 

 \©{ø»¯ØÓ ÷£õUSÁμzx GßÓõÀ GßÚ? 

10. Define Queue. 

 Á›ø\ Áøμ¯Ö. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions by choosing either (a) or (b). 

11. (a) Describe various measures of central tendency. 

  ø©¯¨ ÷£õUQß £À÷ÁÖ |hÁiUøPPøÍ ÂÁ›. 

Or 

 (b) Calculate the arithmetic mean. 

Marks : 40 50 54 60 68 80

No.of students : 10 18 20 39 15 8 

  Tmk \μõ\›ø¯ Psk¤i. 

©v¨ö£sPÒ. : 40 50 54 60 68 80

©õnÁºPÎß GsoUøP : 10 18 20 39 15 8 
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12. (a) Consider the problem 

  Max 32 52 xxz −=  

  Subject to 
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  Write the dual from the standard form. 

  \©ß£õmøhU P¸zvÀ öPõÒP. 

  AvP£m\® 32 52 xxz −=  

  Em£mhx 
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  C¸{ø»°¼¸¢x {ø»¯õÚ ÁiÁzvØS GÊuÄ®. 

Or 

 (b) Find an initial basic feasible solution to the 
following transportation problem using Vogel's 
approximation method. 

 A1 B1 C1 D1 E1 Supply

A 2 11 10 3 7 4 

B 1 4 7 2 1 8 

C 3 9 4 8 12 9 

Demand 3 3 4 5 6 21 
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  ¤ßÁ¸® ÷£õUSÁμzx PnUQØS ÷ÁõPÀì ÷uõμõ¯ 
•øÓø¯ £¯ß£kzv \õzv¯©õÚ wºøÁ PõsP. 

 A1 B1 C1 D1 E1 Â{÷¯õP®

A 2 11 10 3 7 4 

B 1 4 7 2 1 8 

C 3 9 4 8 12 9 

÷uøÁ  3 3 4 5 6 21 

13. (a) Use binomial method and estimate the sales for 
2017. 

Year : 1992 1997 2002 2007 2012 2017

Sales : 125 163 204 238 282 ? 

  ø£Úõª¯À •øÓø¯¨ £¯ß£kzv RÌPsh 
ÂÁμ[PÎÀ C¸¢x 2017&ß ÂØ£øÚø¯ PshÔP. 

Á¸h®: 1992 1997 2002 2007 2012 2017

ÂØ£øÚ : 125 163 204 238 282 ? 

Or 

 (b) Explain characteristics of quantitative methods. 

  AÍÄ •øÓPÎß £s¦PøÍ Â›ÁõP GÊx. 

14. (a) Explain the disadvantages of simulation models. 

  E¸ÁP¨£kzxuÀ ©õv›°À EÒÍ wø©PøÍ 
ÂÍUSP. 

Or 

 (b) Solve the sequencing problem 

Job : 1 2 3 4 5

M1 : 3 8 5 7 4

M2 : 4 10 6 5 8
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  CøhÂhõ Á›ø\UQμ© PnUøPz wºUP. 

÷Áø» : 1 2 3 4 5

M1 : 3 8 5 7 4

M2 : 4 10 6 5 8

15. (a) Explain the different environment in which 
decisions are made. 

  •iÄPÒ E¸ÁõS® öÁÆ÷ÁÖ `Ì{ø»PøÍ 
ÂÍUSP. 

Or 

 (b) Solve the game whose pay off matrix is given by 

 B1 B2 B3 

A1  2 –2  4 

A2  6  1 12 

A3 –3  2  0 

  RÌPsh £¢u¯ ÂøÍ¯õmøh wºUP. 

 B1 B2 B3 

A1  2 –2  4 

A2  6  1 12 

A3 –3  2  0 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the advantages and disadvantages of 
quantitative methods. 

 AÍÄ •øÓPÎß |ßø© ©ØÖ® wø©PøÍ ÂÍUSP. 
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17. Fit a binomial distribution for the following data : 
X : 0 1 2 3 4 5 6 

Y : 3 10 25 50 70 40 10

 R÷Ç öPõkUP¨£mkÒÍ ÂÁμ[PÐUS D¸Ö¨¦ 
£μÁö»õßÖ ö£õ¸zxP. 

X : 0 1 2 3 4 5 6 

Y : 3 10 25 50 70 40 10

18. Find initial basic feasible solution to the following 
transportation problem using North- West corner rule. 

 D1 D2 D3  

O1 5 7 8 70

O2 4 4 6 30

O3 6 7 7 50

 65 42 43  

 Áh÷©ØS ‰ø» Âv¨£i ÷£õUSÁμzx ¤μa\øÚø¯ 
\õzv¯©õÚ wºÄPÒ ‰»® Psk¤i. 

 D1 D2 D3  

O1 5 7 8 70

O2 4 4 6 30

O3 6 7 7 50

 65 42 43  

19. Discuss about the Decision Tree analysis. 

 •iÄ–©μ £S¨£õ´øÁ¨ £ØÔ P»¢uõ´P. 

20. From the data given below, compute regression equation 
of Y on X. 

X : 146 152 158 164 170 176 182

Y : 75 78 77 79 82 85 86 
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 RÌUPõq® ÂÁμ[PÎ¼¸¢x Y öuõhº¦ X–US öuõhº¦ 
÷£õUS PnUQkP. 

X : 146 152 158 164 170 176 182

Y : 75 78 77 79 82 85 86 

 

———————— 
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First Semester 

FINANCIAL AND MANAGEMENT ACCOUNTING 

 (CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Management Accounting. 

 ÷©»õsø© PnUQ¯ø» Áøμ¯ÖUPÄ®. 

2. Write a short on Sinking Fund Method. 

 ][Q[ L£sm •øÓ £ØÔ J¸ SÔ¨¦ GÊx[PÒ. 

3. What is Common Size Statement? 

 ö£õxÁõÚ AÍÄ AÔUøP GßÓõÀ GßÚ? 

4. What is Market Earnings Ratio? 

 \¢øu Á¸Áõ´ ÂQu® GßÓõÀ GßÚ? 

5. What do you mean by Fund flow Statement? 

 {v Kmh AÔUøP GßÓõÀ GßÚ? 

6. What is cost Centre? 

 ö\»Ä ø©¯® GßÓõÀ GßÚ? 

7. What is ABC Analysis? 

 H.¤.] £S¨£õ´Ä GßÓõÀ GßÚ? 

Sub. Code 
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8. What is Incentive Schemes? 

 FUPz vmh[PÒ GßÓõÀ GßÚ? 

9. Define Marginal Costing. 

 ÂÎ®¦ Âø»ø¯ Áøμ¯ÖUPÄ®. 

10. What is Break - Even Point Analysis. 

 \©{ø»¨ ¦ÒÎ £S¨£õ´Ä GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Enter the following in double column cash Book : 
  Rs. 

1999 Jan 1 Cash balance 13,750
2 Received from Balan 2,500

 Discount allowed to him 125
3 Purchased goods for cash 2,150
4 Paid into Bank 1,100
5 Withdrew from Bank for Personal Use 1,500
7 Paid office Rent by Cheque 800

  ¤ßÁ¸ÁÚÁØøÓ Cμmøh ö|kÁ›ø\ £n¨ 
¦zuPzvÀ EÒÎhÄ® : 

  ¹. 

1999 
áÚÁ› 1 

 
 
£n C¸¨¦ 

 
 

13,750 
2 £õ»Ûh® C¸¢x ö£Ó¨£mhx 2,500 
 AÁ¸US uÒÐ£i AÝ©vUP¨£mhx 125 

3 Põ_ öPõkzx ö£õ¸mPøÍ Áõ[QÚõº 2,150 
4 Á[Q°À ö\¾zu¨£mhx 1,100 
5 uÛ¨£mh £¯ß£õmiØPõP Á[Q°¼¸¢x 

v¸®£¨ ö£Ó¨£mhx 
1,500 

7 Põ÷\õø» ‰»® A¾Á»P ÁõhøP 
ö\¾zu¨£mhx 

800 

Or 
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 (b) Calculate loss on sale of Plants under W.D.V. 
method from the following information : 

  Original cost of plant on 1-1-95: Rs. 3,00,000 

  Rate of depreciation: 10% on written down value 

  Sale value of plant: Rs. 1,56,000 

  Date of sale: 31.12.96 

  Assume that the accounts are closed on 31st March 
each year. 

  h¤Ò².i.Â Cß RÌ uõÁμ[PÎß ÂØ£øÚ°ß 
CÇ¨ø£U PnUQk[PÒ. ¤ßÁ¸® uPÁ¼¼¸¢x 
•øÓ÷¯ : 

  1.1.95 AßÖ uõÁμzvß A\À Áõº¨¦ & ¹. 3,00,000 

  ÷u´©õÚ® ÂQu® – GÊu¨£mh ©v¨¤À 10% 

  ö\i°ß ÂØ£øÚ ©v¨¦ – ¹. 1,56,000 

  ÂØ£øÚ ÷uv & 31.12.96 

  JÆöÁõ¸ Bsk® ©õºa 31 AßÖ PnUSPÒ 
•iUP¨£k® GßÖ øÁzxUöPõÒ÷Áõ®.  

12. (a) From the information given below prepare Trading 
Account. 

 Rs. 

Opening Stock 1,00,000

Purchases 1,50,000

Purchase Returns 25,000

Direct expenses 10,000

Carriage inwards 5,000

Sales 4,00,000

Closing Stock 50,000
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  R÷Ç öPõkUP¨£mkÒÍ uPÁÀPÎÀ C¸¢x i÷μi[ 

PnUøP u¯õº ö\´¯Ä®. 

 ¹. 

öuõhUP \μUQ¸¨¦  1,00,000

öPõÒ•uÀ 1,50,000

öPõÒ•uÀ v¸¨£® 25,000

÷|μi ö\»ÄPÒ 10,000

EÒyUS T¼ 5,000

ÂØ£øÚ 4,00,000

CÖv \μUQ¸¨¦ 50,000

Or 

 (b) The following information is taken from the books of 

a firm. 

 Rs. 

Sales 33,984

Sales Returns 8,068

Stock in the beginning 380

Stock at the end 1,378

Gross Profit 1,814

  Calculate : 

  (i) Purchases  

  (ii) Rate of stock  

  (iii) Gross profit ratio. 
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  ¤ßÁ¸® uPÁÀPÒ {ÖÁÚzvß ¦zuP[PÎ¼¸¢x 
GkUP¨£mhøÁ. 

 ¹. 

ÂØ£øÚ 33,984

ÂØ£øÚ v¸¨£® 8,068

öuõhUPzvÀ £[S 380

CÖv°À £[S 1,378

ö©õzu »õ£® 1,814

  PnUQk : 

  (i) öPõÒ•uÀ 

  (ii) £[S ÂQu® 

  (iii) ö©õzu »õ£ ÂQu®.  

13. (a) From the following Particulars, Prepare a funds 
flow statement. 

  Increase in working capital Rs. 4,000; Net Profit 
before writing off goodwill Rs. 10,750; Depreciation 
on fixed assets Rs. 1,750; Dividend of the previous 
year paid Rs. 3,500; goodwill written off Rs.5,000; 
Shares issued for cash Rs. 5,000; Purchase of 
machinery Rs.10,000. 

  ¤ßÁ¸® ÂÁμ[PÎÀ C¸¢x, {v Kmh 
AÔUøPø¯z u¯õ›UPÄ®. 

  ö\¯À£õmk ‰»uÚzvß AvP›¨¦ ¹. 4,000; 
|Àö»snzøu GÊxÁuØS •ß {Pμ »õ£®  
¹. 10,750; {ø»¯õÚ ö\õzxPÎß ÷u´©õÚ®  
¹. 1,750; •¢øu¯ Bsiß DÄzöuõøP ¹. 3,500; 
|Àö»sn® ¹. 5,000 uÒÐ£i; £nzvØPõP 
öÁÎ°h¨£mh £[SPÒ ¹. 5,000; C¯¢vμ[PÒ 
Áõ[SuÀ ¹. 10,000. 

Or 
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 (b) Statement of financial position of Mr. Arun is given 
below : 

Liabilities 30.6.1999  30.6.2000 Assets 30.6.1999 30.6.2000

 Rs.  Rs.  Rs. Rs. 

Accounts     Cash  40,000 30,000

payable 29,000  25,000 Debtors 20,000 17,000

Capital 7,39,000  6,15,000 Stock 8,000 13,000

    Building 1,00,000 80,000

    Other fixed

     assets 6,00,000 5,00,000

 7,68,000  6,40,000  7,68,000 6,40,000

  Additional information : 
   (i) There were no drawings. 
  (ii) There were no purchases or sale of either 

building or other fixed assets. Prepare a 
statement of cash flow. 

  A¸oß {v {ø» AÔUøP R÷Ç 
öPõkUP¨£mkÒÍx. 

ö£õÖ¨¦PÒ 30.6.1999  30.6.2000 ö\õzxUPÒ 30.6.1999 30.6.2000 

 ¹.  ¹.  ¹. ¹. 

    £n® 40,000 30,000

ö\¾zu ÷Ási¯    PhÚõÎPÒ 20,000 17,000

PnUSPÒ 29,000  25,000 £[S 8,000 13,000

‰»uÚ® 7,39,000  6,15,000 Pmih® 1,00,000 80,000

    ¤Ó 

    {ø»¯õÚ 

    ö\õzxUPÒ 6,00,000 5,00,000

 7,68,000  6,40,000  7,68,000 6,40,000
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  TkuÀ uPÁÀ : 

  (i) Gk¨¦PÒ GxÄ® CÀø» 

  (ii) Pmih® AÀ»x ¤Ó {ø»¯õÚ ö\õzxUPÒ 
Áõ[SuÀ AÀ»x ÂØ£øÚ ö\´¯¨£hÂÀø». 
£n¨¦ÇUP AÔUøPø¯z u¯õ›UPÄ®. 

14. (a) Describe the uses and limitations of fund flow 
statement. 

  {v Kmh AÔUøP°ß £¯ß£õkPÒ ©ØÖ® 
Áμ®¦PøÍ ÂÁ›UPÄ®. 

Or 

 (b) Show the year end value of inventory under FIFO 
method. 
  Received Issued

  Units Rate (Rs.) Units 

I Quarter 20,000 2.25 16,000

II Quarter 30,000 2.50 20,000

III Quarter 25,000 2.40 33,000

IV Quarter 10,000 2.60 7,000

  Assume that purchase was made on the first day of 
the quarter. 

  G¨.I.G¨.K •øÓ°ß RÌ \μUSPÎß Bsk CÖv 
©v¨ø£U Põmk. 

  ö£ØÖx öÁÎ°h¨£mhx

  A»SPÒ Âø» (¹.) A»SPÒ 

I Põ»õsk 20,000 2.25 16,000 

II Põ»õsk 30,000 2.50 20,000 

III Põ»õsk 25,000 2.40 33,000 

IV Põ»õsk 10,000 2.60   7,000 

 Põ»õsiß •uÀ |õÎÀ öPõÒ•uÀ ö\´¯¨£mhx GßÖ 
øÁzxUöPõÒ÷Áõ®. 
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15. (a) The following informations are given for two 
companies. 

 X Ltd. Y Ltd. 

 Rs. Rs. 

Units produced and sold 17,000 17,000

Revenues 1,70,000 1,70,000

Fixed costs 85,000 34,000

Operating income 51,000 51,000

Variable cost 34,000 85,000

  Find out the Break - Even Point of each company 
both in units as well as in volume. 

  Cμsk {ÖÁÚ[PÐUS ¤ßÁ¸® uPÁÀPÒ 
öPõkUP¨£mkÒÍÚ. 

 X ¼ªöhm Y ¼ªöhm

 ¹. ¹. 

EØ£zv ©ØÖ® ÂØ£øÚ A»SPÒ 17,000 17,000

Á¸Áõ´ 1,70,000 1,70,000

{ø»¯õÚ ö\»ÄPÒ 85,000 34,000

C¯UP Á¸©õÚ® 51,000 51,000

©õÖ£k® Âø» 34,000 85,000

  ³Ûm ©ØÖ® ÁõÀ³® BQ¯ Cμsi¾® JÆöÁõ¸ 
{ÖÁÚzvß \©{ø»¨ ¦ÒÎ BQ¯ÁØøÓU 
PshÔ¯Ä®. 

Or 
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 (b) A project cost Rs. 5,00,000 and yields annually a 
profit of Rs. 80,000 after depreciation at 12% p.a. 
but before tax of 50%. Calculate payback period. 

  J¸ vmhzvØS ¹. 5,00,000 ©ØÖ® Bsk 
Á¸©õÚ® ¹. 80,000 ÷u´©õÚzvØS¨ ¤ÓS  
12% p.a. BÚõÀ 50% Á›US •ß, v¸¨¤a ö\¾zx® 
Põ»zøuU PnUQk[PÒ. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain various accounting concepts briefly. 

 £À÷ÁÖ PnUQ¯À P¸zxPøÍ _¸UP©õP ÂÍUPÄ®. 

17. From the following Trial Balance, Prepare Trading, Profit 
and Loss A/c for the year ended 31-12-1981 and a Balance 
Sheet as on the date. 

Trial Balance 
Particulars Rs. Particulars Rs. 

Purchases 11,870 Capital 8,000

Debtors 7,580 Bad debts recovered 250

Return inwards 450 Creditors 1,250

Bank deposit 2,750 Return Outwards 350

Rent 360 Bank Overdraft 1,570

Salaries 850 Sales 14,690

Travelling expenses 300 Bills payable 1,350

Cash 210   

Stock 2,450   

Discount allowed 40   

Drawings 600   

 27,460  27,460
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  Adjustments : 

  (a) The Closing Stock on 31-12-81 was Rs.4,200 

  (b) Write off Rs.80 as bad debts and create a 
reserve for bad debts at 5% on Sundry debtors. 

  (c) Three months rent is outstanding. 

  ¤ßÁ¸® ÷\õuøÚ C¸¨¦z öuõøP°¼¸¢x, 
31.12.1981CÀ •iÁøh¢u BsiØPõÚ ÁºzuP®, 
»õ£® ©ØÖ® CÇ¨¦ A/c ©ØÖ® ÷uv°ß£i 
C¸¨¦{ø»z uõøÍz u¯õ›UPÄ®. 

÷\õuøÚ C¸¨¦ 
ÂÁμ[PÒ ¹. ÂÁμ[PÒ ¹. 

öPõÒ•uÀ 11,870 ‰»uÚ® 8,000

PhÚõÎPÒ 7,580 ÁμõUPhßPÒ 

EÒv¸¨¦ T¼ 450 Á`¼UP¨£mhÚ 250

Á[Q øÁ¨¦ 2,750 Phß öPõkzuÁºPÒ 1,250

ÁõhøP 360 öÁÎv¸¨¦ T¼ 350

\®£Í® 850 Á[Q ªøP¨£ØÖ 1,570

£¯n ö\»ÄPÒ 300 ÂØ£øÚ 14,690

£n® 210 ö\¾zu ÷Ási¯ 

\μUS 2,450 ¤ÀPÒ 1,350

uÒÐ£i 

AÝ©vUP¨£kQÓx 
 

40 
  

Gk¨¦PÒ 600   

 27,460  27,460 

  \›ö\´uÀ : 

  (A) 31.12.81 AßÖ CÖv¨ £[S ¹. 4,200 

  (B) ¹. 80I ÁõμõU PhßPÍõP uÒÐ£i ö\´x, 
\si› PhÚõÎPÐUS 5% GßÓ AÍÂÀ 
ÁõμõU PhßPÐUPõÚ C¸¨ø£ E¸ÁõUPÄ®. 

  (C) ‰ßÖ ©õu ÁõhøP {¾øÁ°À EÒÍx. 
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18. Debtors Velocity 3 months, Gross profit Rs. 4,00,000, 
Stock Velocity 1.5 times, Bills Receivable Rs.25,000 Gross 
Profit Ratio 25%. 

 Closing stock is 20% more than the opening stock. 

 Calculate : 

 (a) Debtors  

 (b) Closing Stock. 

 PhÚõÎPÒ _ÇØ] ‰ßÖ ©õu[PÒ, ö©õzu »õ£®  
¹. 4,00,000, £[S _ÇØ] 1.5 ©h[S, ö£ÓzuUP ¤ÀPÒ  
¹. 25,000 ö©õzu »õ£ ÂQu® 25% 

 öuõhUP¨ £[øP Âh CÖv¨ £[S 20% AvP® 

 PnUQkP :  

 (A) PhÚõÎPÒ 

 (B) CÖv¨ £[S  

19. From the following balances you are required to calculate 
the cash from Operations. 

Particulars 31.12.1998  31.12.1999 Particulars 31.12.1998 31.12.1999

Debtors 50,000  47,000 Accrued Income 600 750

Bills     Income received 

Receivable 10,000  12,500 in advance 300 250

Creditors 20,000  25,000 Profit made 

Bills Payable 8,000  6,000 during the 

Outstanding    year 1,30,000 

expenses 1,000  1,200  

Prepaid     

expenses 800  700  
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 ¤ßÁ¸® {¾øÁPÎÀ C¸¢x }[PÒ |hÁiUøPPÎÀ 
C¸¢x £nzøu PnUQh ÷Ásk®. 

ÂÁμ[PÒ 31.12.1998  31.12.1999  ÂÁμ[PÒ 31.12.1998 31.12.1999
PhÚõÎPÒ 50,000  47,000  ]ÖP ]ÖPa 

ö£ÓzuUP ¤ÀPÒ 10,000  12,500  Á¸©õÚ® 600 750
Phß öPõkzuÁºPÒ 20,000  25,000  •ßTmi÷¯ 

ö\¾zu     ö£Ó¨£mh Á¸©õÚ® 300 250
÷Ási¯ ¤ÀPÒ 8,000  6,000  1,30,000 BsiÀ 

{¾øÁ°À     »õ£® Dmh¨£mhx 

EÒÍ ö\»ÄPÒ 1,000  1,200   

•ßøÁ¨¦ ö\»ÄPÒ 800  700   

20. Briefly explain the different types of budgets or what are 
functional budgets. 

 £À÷ÁÖ ÁøP¯õÚ £möámkPÒ AÀ»x ö\¯À£õmk 
ÁμÄ ö\»Äz vmh[PÒ GßÓõÀ GßÚ Gß£øu _¸UP©õP 
ÂÍUPÄ®. 

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. State the objectives of research. 
 Bμõ´a]°ß ÷|õUP[PøÍU TÖP. 

2. Distinguish between analytical and synthetic research. 
 B´Ä•øÓ Bμõ´a]°øÚ ö\¯ØøP¯õÚ 

Bμõ´a]°¼¸¢x ÷ÁÖ£kzxP. 

3. What is operational definition? Give examples. 
 ö\¯Ø£õmk Áøμ¯øÓ GßÓõÀ GßÚ? GkzxUPõmkPÒ 

u¸P. 

4. What is sampling error? State its types. 
 ©õv›°À ¤øÇ Gß£x ¯õx? Auß ÁøPPøÍU TÖP. 

5. State the types of measurement scales. 
 AÍÄ÷Põ¼ß ÁøPPøÍU TÖP. 

6. What is interview schedule? 
 ÷|ºPõnÀ £mi¯À GßÓõÀ GßÚ? 
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7. What do you mean by reliability? 

 |®£Pz vÓß Gß£x ¯õx? 

8. What is multivariate analysis? 

 £ß•P B´Ä Gß£x ¯õx? 

9. Give the meaning of interpretation. 

 ‘ÂÍUP®’ Gß£uß ö£õ¸Ò u¸P. 

10. What are the types of reports? 

 AÔUøP°ß ÁøPPÒ ¯õøÁ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Define Research. State its importance in business 
research. 

  Bμõ´a] – Áøμ¯ÖUP. ÁoP B´ÂÀ Auß 
•UQ¯¨ £[QøÚU TÖP. 

Or 

 (b) What is review of literature? How is it useful in 
research? 

  C»UQ¯ «Íõ´Ä Gß£x ¯õx? Bμõ´a]°À Ax 
G[VÚ® £¯ß£kzu¨£kQÓx? 

12. (a) What are the factors affecting research design? 

  Bμõ´a] ÁiÁø©¨¤øÚ £õvUPU Ti¯ PõμoPÒ 
¯õøÁ? 

Or 

 (b) What are the different types of hypothesis? Give 
examples for each. 

  P¸x÷PõÎß £À÷ÁÖ ÁøPPÒ ¯õøÁ? JÆöÁõ¸ 
ÁøPUS® Euõμn® u¸P. 
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13. (a) Distinguish questionnaire from interview schedule. 
  ÂÚõ£mi¯ø» ÷|ºPõnÀ £mi¯¼À C¸¢x 

÷ÁÖ£kzxP. 

Or 

 (b) Explain the types of observational method of data 
collection. 

  uμÄ ÷\P›¨¤ß PshÔ£vÄ •øÓ°ß ÁøPPøÍ 
ÂÍUSP. 

14. (a) What are the essentials of a good sampling? 
  |À» ©õv› Gkzu¼ß •UQ¯ C¯À¦PÒ ¯õøÁ? 

Or 

 (b) State the objects and rules of tabulation. 
  AmhÁøn°ß ÷|õUP® ©ØÖ® Aøu 

u¯õ›¨£uØPõÚ ÂvPøÍU TÖP. 

15. (a) What is chi-square test? State its significance as a 
statistical tool. 

  øPìöPõ¯º ÷\õuøÚ Gß£x ¯õx? ¦ÒÎ°¯À 
P¸Â¯õP Auß •UQ¯zxÁzøuU TÖP. 

Or 

 (b) What are the features of a good research report? 
  ]Ó¢u B´Ä AÔUøP°ß ]Ó¨¤¯À¦PÒ ¯õx? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the different types of research. 
 Bμõ´a]°ß £À÷ÁÖ ÁøPPøÍ ÂÁõvUP. 

17. What are the factors to be considered while formulating a 
research problem? How would you evaluate the research 
problem? 

 Bμõ´a] uø»¨¦ E¸ÁõUPzvÀ P¸zvÀ öPõÒÍ 
÷Ási¯ PõμoPÒ ¯õøÁ? Bμõ´a] uø»¨¤øÚ 
G[VÚ® ©v¨¥k ö\´ÃºPÒ? 
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18. Describe the stages in data processing. 

 uμÄ ö\¯»õUPzvÀ EÒÍ £À÷ÁÖ {ø»PøÍ ÂÁ›UP. 

19. What are the factors influencing in selection of sample? 

 ©õv›ø¯ öu›Ä ö\´Áøu wº©õÛUS® PõμoPÒ ¯õøÁ? 

20. Describe the contents of a research report. 

 B´ÁÔUøP°ß EÒÍhUP[PøÍ ÂÁ›UP. 

_____________ 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define the business environment. 

 ÁoP `Çø» Áøμ¯ÖUPÄ®. 

2. What are the social cultural? 

 \‰P P»õa\õμ® GßÓõÀ GßÚ? 

3. What is a political system? 

 Aμ]¯À Aø©¨¦ GßÓõÀ GßÚ? 

4. What are the Economic developments? 

 ö£õ¸Íõuõμ ÁÍºa]PÒ Gß£x ¯õx? 

5. What is a monetary policy example? 

 £nÂ¯À öPõÒøP Euõμn® GßÚ? 

6. What is the collaboration? 

 JzxøÇ¨¦ GßÓõÀ GßÚ? 
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7. What is mean by technology transfer? 

 öuõÈÀ~m£ £›©õØÓ® GßÓõÀ GßÚ? 

8. What do you understand the co-operative sector? 

 TmkÓÄz xøÓø¯¨ £ØÔ }[PÒ GßÚ 
¦›¢xöPõÒQÕºPÒ? 

9. What are the carbon foot print? 

 Põº£ß Aa_ uh® GßÓõÀ GßÚ? 

10. What is the role of WHO in consumer health? 

 ~Pº÷Áõ›ß |»ÛÀ E»P _Põuõμ Aø©¨¤ß £[S GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the four important factors of environment 
scanning? 

  _ØÖa`ÇÀ ì÷PÛ[Qß |õßS •UQ¯©õÚ 
PõμoPÒ ¯õøÁ? 

Or 

 (b) Explain the characteristics of political Environment. 

  Aμ]¯À `Ç¼ß £s¦PøÍ ÂÍUS[PÒ. 

12. (a) Describe the role of government promoting SSI. 

  ]ÖöuõÈÀ {ÖÁÚ[PÒ FUSÂUS® Aμ\õ[Pzvß 
£[øP ÂÁ›UPÄ®. 

Or 

 (b) Discuss the five phase of economic development. 

  ö£õ¸Íõuõμ ÁÍºa]°ß I¢x Pmh[PøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 
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13. (a) State the objectives of banks. 
  Á[QPÎß ÷|õUP[PøÍU SÔ¨¤hÄ®. 

Or 

 (b) Describe the principles of labour security. 
  öuõÈ»õÍº £õxPõ¨¤ß öPõÒøPPøÍ ÂÁ›UPÄ®. 

14. (a) Distinguish between technology environment and 
technology. 

  öuõÈÀ~m£ `ÇÀ ©ØÖ® öuõÈÀ~m£zøu 
÷ÁÖ£kzx[PÒ. 

Or 

 (b) Evaluate the benefit of legal environment. 
  \mha `Ç¼ß |ßø©ø¯ ©v¨¤k[PÒ. 

15. (a) Describe the types of primary capital markets. 
  •ußø© ‰»uÚa \¢øuPÎß ÁøPPøÍ 

ÂÁ›UPÄ®. 

Or 

 (b) State the advantages and disadvantages of 
privatization. 

  uÛ¯õº©¯©õUP¼ß |ßø©PÒ ©ØÖ® wø©PøÍU 
SÔ¨¤hÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Briefly explain the components of Business Environment. 
 ÁoPa `Ç¼ß TÖPøÍ _¸UP©õP ÂÍUS[PÒ. 

17. Briefly discuss the impact of government policy change on 
the business and Industry. 

 ÁoP® ©ØÖ® öuõÈÀxøÓ°À Aμ\õ[P öPõÒøP 
©õØÓzvß uõUPzøu _¸UP©õP ÂÁõvUPÄ®. 
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18. Explain the regulation and control of Stock exchange. 

 £[Sa \¢øu°ß JÊ[S•øÓ ©ØÖ® Pmk¨£õmøh 
ÂÍUPÄ®. 

19. Describe the role of joint sector in mixed economy. 

 P»¨¦¨ ö£õ¸ÍõuõμzvÀ Tmkz xøÓ°ß £[øP 
ÂÁ›UPÄ®. 

20. Evaluate the opportunities and threat by globalization. 

 E»P©¯©õUP¼ß Áõ´¨¦PÒ ©ØÖ® Aa_ÖzuÀPøÍ 
©v¨¤k[PÒ. 

  

_____________ 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is a contract? 

 J¨£¢u® GßÓõÀ GßÚ? 

2. What is offer? 

 •øÚÄ Gß£x ¯õx? 

3. Mention any two features of quasi contract. 

 J¨£¢u¨ ÷£õÀÂß H÷uÝ® Cμsk A®\[PøÍU 
SÔ¨¤hÄ®. 

4. State any two rules regarding transfer of property. 

 ö\õzx £›©õØÓ® öuõhº£õP H÷uÝ® Cμsk  ÂvPøÍU 
SÔ¨¤hÄ®. 

5. What do you understand the negotiable instrument? 

 ö\»ÁõoU P¸Â £ØÔ }[PÒ GßÚ ¦›¢x öPõÒQÕºPÒ? 

6. Define insurance. 

 Põ¨¥møh Áøμ¯ÖUPÄ®. 
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7. State the principle of utmost good faith. 

 Ea\ |®¤UøPU öPõÒøP°ß ö£õ¸Ò TÖP. 

8. What is meant by Articles of Association? 

 Aø©¨¦z xønÂvPÒ Gß£x ¯õx? 

9. What is digital signature? 

 ªß øPö¯õ¨£® GßÓõÀ GßÚ? 

10. State the eligibility to be a partner under Indian 
Partnership Act, 1932. 

 C¢v¯ Tmhõsø© \mh®, 1932&ß RÌ TmhõÎ 
BÁuØPõÚ uSv°øÚU SÔ¨¤kP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the elements of contract? 

  J¨£¢uzvß TÖPÒ ¯õøÁ? 

Or 

 (b) State the rules regarding offer and acceptance. 

  •øÚÄ ©ØÖ® •øÚ HØ¦ öuõhº£õÚ ÂvPøÍU 
SÔ¨¤hÄ®. 

12. (a) Distinguish between Bailment and Pledge. 

  J¨£øhÄ ©ØÖ® Ah©õÚ® & ÷ÁÖ£kzx[PÒ. 

Or 

 (b) Explain the essential elements of contract of sale. 

  ÂØ£øÚ J¨£¢uzvß Azv¯õÁ]¯ TÖPøÍ 
ÂÍUS[PÒ. 
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13. (a) Explain the objectives of Negotiable Instruments. 

  ö\»ÁõoU P¸Â°ß ÷|õUP[PøÍ ÂÍUS[PÒ. 

Or 

 (b) What are the five principles of insurance from the 
contract? 

  J¨£¢uzvÀ C¸¢x Põ¨¥miß I¢x öPõÒøPPÒ 
GßÚ? 

14. (a) State the significance of Memorandum of 
Association. 

  Aø©¨¦ •øÓ÷¯miß ]Ó¨¤¯À¦PøÍU TÓÄ®. 

Or 

 (b) What are the different kinds of companies? 

  {ÖÁÚ[PÎß £À÷ÁÖ ÁøPPÒ ¯õøÁ? 

15. (a) Write short note on Annual General Meeting. 

  Á¸hõ¢vμ ö£õxU Tmh® SÔzx ]Ö SÔ¨ø£ 
GÊx[PÒ. 

Or 

 (b) What are the salient features of Right to 
Information Act, 2005? 

  uPÁÀ AÔ²® E›ø©a \mh® 2005&ß ]Ó¨¦ 
C¯À¦PÒ ¯õøÁ? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Briefly explain the classification of contracts. 

 J¨£¢u[PÎß ÁøP¨£õmøh _¸UP©õP ÂÍUPÄ®. 

17. Discuss the rights and duties of bailer and bailee. 

 J¨£øhÄ ö\´÷Áõº ©ØÖ® J¨£øhÄ ö£Ö£Á›ß 
E›ø©PÒ ©ØÖ® Phø©PøÍ ÂÁõvUPÄ®. 
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18. Describe the liabilities common carriers under the 
Railways act 1989. 

 μ°À÷Á \mh® 1989 Cß RÌ ö£õx \μU÷PØÔ°ß 
ö£õÖ¨¦PøÍ ÂÁ›UPÄ®. 

19. Explain the procedure for appointment of Directors in 
Companies. 

 {ÖÁÚ C¯US|º {¯©ÚzvØPõÚ ÁÈ•øÓ°øÚ 
ÂÁ›UP. 

20. Discuss the methods of winding up. 

 {ÖÁÚ Pø»¨¦ •øÓPøÍ ÂÁõvUP. 

  

_____________ 



  

D–4648     

DISTANCE EDUCATION 

COMMON FOR M.B.A. (G)/ 
IB/B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/MM/ 

SM/P&OM/Co.Op. Mgt. DEGREE EXAMINATION, MAY 2024. 

Second Semester 

MANAGEMENT INFORMATION SYSTEM 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. List the components of Information System. 
 uPÁÀ •øÓø©°ß EmTÖPøÍ £mi¯¼kP. 

2. What do you mean by computerized MIS? 
 PoÛ ©¯©õUP¨£mh ÷©»õsø©z uPÁÀ •øÓø©°ß 

ö£õ¸Ò TÖP. 

3. What is AI? 
 ö\¯ØøP ~snÔÄ GßÓõÀ GßÚ? 

4. What is meant by resource management? 
 ÁÍ® ÷©»õsø© Gß£uß ö£õ¸Ò ¯õx? 

5. List the Merits of MIS. 
 ÷©»õsø©z uPÁÀ •øÓø©°ß ÁÀ»ø©PøÍ 

£mi¯¼kP. 

6. What do you mean by the term server? 
 ÁÇ[Pß GßÓ ö\õÀ¼ß ö£õ¸Ò ¯õx? 

Sub. Code 
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7. What is M-Commerce? 

 M-Commerce GßÓõÀ GßÚ? 

8. List the business applications of Internet. 

 Cøn¯zvß ÁºzuP¨ £¯ß£õkPøÍ £mi¯¼kP. 

9. Name any two secondary storage devices. 

 xøn {øÚÁP[PÒ H÷uÝ® Cμsiß ö£¯º TÖP. 

10. What do you mean by the term spoofing? 

 Spoofing GßÓ ö\õÀ¼ß ö£õ¸Ò ¯õx? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Brief on the foundations of information system. 

  uPÁÀ •øÓø©°ß AizuÍ® £ØÔ _¸UP Eøμ 
u¸P. 

Or 

 (b) MIS and DSS – Compare and Contrast. 

  ÷©»õsø©z uPÁÀ •øÓø© ©ØÖ® •iöÁkzuÀ 
BuμÄ •øÓø© J¨¥k ©ØÖ® ÷ÁÖ£õk PõsP. 

12. (a) What is Expert system? How it is used in 
information management? 

  {¦nº •øÓø© GßÓõÀ GßÚ? Ax GÆÁõÖ 
uPÁÀ ÷©»õsø©°À £¯ß£kQÓx? 

Or 

 (b) “MIS in Indian organizations” — Discuss. 

  “C¢v¯ {ÖÁÚ[PÎÀ ÷©»õsø©z uPÁÀ 

•øÓø©” & ÂÁõv. 
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13. (a) Write about Wide Area Network. 
  Â› £μ¨¦ ¤øn¯® £ØÔ GÊxP. 

Or 

 (b) Write short notes on ERP. 

  ERP £ØÔ ]Ö SÔ¨¦ ÁøμP. 

14. (a) Give a brief account on types of computer system 
processing. 

  PoÛ •øÓø© uμ¨£kzxu¼ß ÁøPPÒ £ØÔ 
_¸[P ÂÁ›. 

Or 

 (b) Write short notes on distributed information 
management.  

  £μÄ uPÁÀ ÷©»õsø© £ØÔ ]Ö SÔ¨¦ ÁøμP. 

15. (a) Describe the use of anyone output device. 
  öÁÎ±mkU P¸Â H÷uÝ® JßÔøÚ¨ £ØÔ 

Gkzxøμ. 

Or 

 (b) Write about facility control and procedural control 
in Information System. 

  uPÁÀ •øÓø©°À Á\v ©ØÖ® ö\´•øÓU 
Pmk¨£õk £ØÔ GÊxP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe various activities and types of Information 
System. 

 uPÁÀ •øÓø©°ß ÁøPPÒ ©ØÖ® £À÷ÁÖ 
|hÁiUøPPÒ £ØÔ Gkzxøμ. 

17. Bring out various approaches to MIS development. 
 ÷©»õsø©z uPÁÀ •øÓø© E¸ÁõUP¼À EÒÍ 

£À÷ÁÖ AqS•øÓPøÍ öÁÎUöPõnºP. 
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18. Describe the recent developments in Information 
Technology for MIS. 

 ÷©»õsø©z uPÁÀ •øÓø©UPõÚ uPÁÀ 
öuõÈÀ~m£zvß \«£zv¯ •ß÷ÚØÓ[PÒ £ØÔ 
Gkzxøμ. 

19. Explain MIS for finance and inventory management. 

 {v ©ØÖ® C¸¨¦U Pmk¨£õk ÷©»õsø©z uPÁÀ 
•øÓø©PøÍ ÂÍUSP. 

20. Describe information system architecture and 
management. 

 uPÁÀ •øÓø©U Pmhø©¨¦ ©ØÖ® ÷©»õsø© 
Gkzxøμ. 

  

_____________ 
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PART A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. What are the operative functions of HRM? 
 ©Ûu ÁÍ ÷©»õsø©°ß ö\¯À£õmk ö\¯À£õkPÒ 

GßÚ? 

2. What are the social security aspects of HRM? 
 ©Ûu ÁÍ ÷©»õsø©°ß \‰P £õxPõ¨¦ A®\[PÒ 

GßÚ? 

3. What is the importance of recruitment? 
 Bm÷\º¨¤ß •UQ¯zxÁ® GßÚ? 

4. What is the job specification structure? 
 ÷Áø» ÂÁμUSÔ¨¦ Aø©¨¦ GßÚ? 

5. Why is executive development important in Indian 
conditions? 

 C¢v¯ {ø»ø©PÎÀ {ºÁõP ÷©®£õk Hß •UQ¯©õÚx? 

6. Define employee compensation. 
 £o¯õÍº Fv¯zøu Áøμ¯ÖUPÄ®. 

Sub. Code 
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7. How can HR retain employees? 

 ©Ûu ÁÍ® GÆÁõÖ £o¯õÍºPøÍz uUPøÁzxU 
öPõÒÍ •i²®? 

8. What is called career planning? 

 öuõÈÀ vmhªhÀ GßÖ GßÚ AøÇUP¨£kQÓx? 

9. What is the difference between labour welfare and 
employee welfare? 

 öuõÈ»õÍº |»ÝUS® £o¯õÍº |»ÝUS® GßÚ 
Âzv¯õ\®? 

10. What is the human resource information system? 

 ©Ûu ÁÍ uPÁÀ Aø©¨¦ GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL the questions choosing either (a) or (b). 

11. (a) State the nature of human resource management.  

  ©Ûu ÁÍ ÷©»õsø©°ß ußø©ø¯U TÖ. 

Or 

 (b) Briefly explain the objectives of human resource 
management. 

  ©Ûu ÁÍ ÷©»õsø©°ß ÷|õUP[PøÍ _¸UP©õP 
ÂÍUPÄ®. 

12. (a) What are the factors determining recruitment? 
What is the process of HRIS?  

  Bm÷\º¨ø£z wº©õÛUS® PõμoPÒ ¯õøÁ?  ©Ûu 
ÁÍ uPÁÀ Aø©¨¤ß ö\¯À•øÓ GßÚ? 

Or 

 (b) Write an essay on merits and demerits of human 
resource planning. 

  ©Ûu ÁÍ vmhªh¼ß uSvPÒ ©ØÖ® wø©PÒ 
£ØÔ¯ Pmkøμø¯ GÊx[PÒ. 
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13. (a) Describe briefly the different types of training. 

  £À÷ÁÖ ÁøP¯õÚ £°Ø]PøÍ _¸UP©õP 
ÂÁ›UPÄ®. 

Or 

 (b) What are financial incentives? 

  {v FUPzöuõøPPÒ GßÚ? 

14. (a) Briefly explain the uses of performance appraisal. 

  ö\¯ÀvÓß ©v¨¥miß £¯ß£õkPøÍ _¸UP©õP 
ÂÍUS[PÒ. 

Or 

 (b) Describe briefly the various welfare and 
recreational facilities offered to employees. 

  FÈ¯ºPÐUS ÁÇ[P¨£k® £À÷ÁÖ |»ß ©ØÖ® 
ö£õÊx÷£õUS Á\vPøÍ _¸UP©õP ÂÁ›UPÄ®. 

15. (a) What are the different types of labour welfare?  

  £À÷ÁÖ ÁøP¯õÚ öuõÈ»õÍº |»ßPÒ GßÚ? 

Or 

 (b) Describe the structure of bargaining. 

  ÷£μ® ÷£_® Pmhø©¨ø£ ÂÁ›UPÄ®. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the different procurement functions of personnel 
management. 

 £o¯õÍº {ºÁõPzvß £À÷ÁÖ öPõÒ•uÀ 
ö\¯À£õkPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

17. What kind of data is needed for job analysis? What are 
the techniques used for collecting the data and how they 
are collected? 

 ÷Áø» £S¨£õ´ÂØS GßÚ ÁøP¯õÚ uμÄ ÷uøÁ?  
uμÄPøÍ ÷\P›UP GßÚ ~m£[PÒ £¯ß£kzu¨£kQßÓÚ 
©ØÖ® AøÁ GÆÁõÖ ÷\P›UP¨£kQßÓÚ? 
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18. Describe the importance of training. 

 £°Ø]°ß •UQ¯zxÁzøu ÂÁ›UPÄ®. 

19. Explain the issues of management and unions. 

 {ºÁõP® ©ØÖ® öuõÈØ\[P[PÎß ¤μa]øÚPøÍ 
ÂÍUS[PÒ. 

20. What preparatory work to be done before the 
commencement of collective bargaining? 

 Tmk ÷£μ® ÷£_ÁuØS •ß GßÚ B¯zu ÷Áø»PøÍa 
ö\´¯ ÷Ásk® ? 

—————————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Write any two differences between marketing and selling. 

 \¢øu¨£kzuÀ ©ØÖ® ÂØ£øÚUS Cøh÷¯ H÷uÝ® 
Cμsk ÷ÁÖ£õkPøÍ GÊuÄ®. 

2. What is service marketing? 

 ÷\øÁ \¢øu¨£kzuÀ GßÓõÀ GßÚ? 

3. What do you understand by buying motives? 

 Áõ[SÁvÀ ysku¾nºa] Gß£uß ‰»® }[PÒ GßÚ 
¦›¢xöPõÒQÕºPÒ? 

4. What is the demand forecasting? 

 ÷uøÁ •ßPo¨¦ GßÓõÀ GßÚ? 

5. Define product. 

 ö£õ¸Ò – Áøμ¯ÖUPÄ®. 
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6. What is branding policies? 

 Aøh¯õÍU SÔ°kuÀ öPõÒøPPÒ GßÓõÀ GßÚ? 

7. What do you mean by the distribution channel? 

 ÁÇ[PÀ ÁÈ GßÓõÀ GßÚ? 

8. Define sales promotion. 

 ÂØ£øÚ FUSÂ¨¦ – Áøμ¯ÖUPÄ®. 

9. What is advertisement copy? 

 ÂÍ®£μ £i Gß£x ¯õx? 

10. What is meant by data warehousing? 

 uμÄ ÷\ª¨¦U Qh[S GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) What are the objectives of social marketing? 

  \‰P \¢øu¨£kzu¼ß ÷|õUP[PÒ GßÚ? 

Or 

 (b) Explain the elements of marketing mix. 

  \¢øu¨£kzuÀ P»øÁ TÖPøÍ ÂÍUPÄ®. 

12. (a) What is positioning? State its importance. 

  {ø»¨£kzxuÀ GßÓõÀ GßÚ? Auß 
•UQ¯zxÁzøuU TÖP. 

Or 

 (b) What are the points to be considered for an effective 
MIS? 

  £¯ÝÒÍ ÷©»õsø© uPÁÀ Aø©¨¦US 
GßöÚßÚ PõμoPøÍ P¸zvÀ öPõÒÍ ÷Ásk®? 
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13. (a) What is new product development? State its need. 

  ¦v¯ ö£õ¸Ò ÷©®£õk GßÓõÀ GßÚ? Auß 
÷uøÁø¯ öu›ÂUPÄ®. 

Or 

 (b) Write notes on  

  (i)  Brand Image  

  (ii)  Brand Identity 

  ]Ö SÔ¨¦ u¸P :  

  (i)  •zvøμ £i©®  

  (ii)  •zvøμ Aøh¯õÍ® 

14. (a) What do you understand by ‘channel conflict’? How 
do you manage such conflicts? 

  ‘ÁÇ[PÀ ÁÈ ÷©õuÀ’ ‰»® }[PÒ GßÚ 
¦›¢xöPõÒQÕºPÒ? CzuøP¯ ÷©õuÀPøÍ GÆÁõÖ 
\©õÎ¨£x? 

Or 

 (b) Distinguish between recruitment and training. 

  Bm÷\º¨¦ ©ØÖ® £°Ø]US Cøh÷¯ ÷ÁÖ£kzvU 
Põmk[PÒ. 

15. (a) Discuss the benefits of online sales promotional 
activities. 

  Áø»uÍ ÂØ£øÚ FUSÂ¨¦ |hÁiUøPPÎß 
|ßø©PøÍ¨ £ØÔ ÂÁõvUPÄ®. 

Or 

 (b) How would you evaluate the effectiveness of 
advertisement? 

  ÂÍ®£μzvß ö\¯ÀvÓøÚ GÆÁõÖ ©v¨¤kÃºPÒ? 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the different concepts related to the marketing 
activities. 

 \¢øu¨£kzuÀ |hÁiUøPPÒ öuõhº£õÚ £À÷ÁÖ 
P¸zxUPøÍ ÂÍUSP. 

17. Describe the stages in consumer decision making process. 

 ~Pº÷Áõº •iöÁkUS® ö\¯À•øÓ°ß {ø»PøÍ 
ÂÁ›UPÄ®. 

18. Briefly explain the demand forecasting techniques. 

 ÷uøÁ •ßPo¨¦ ~m£[PøÍ _¸UP©õP ÂÍUS[PÒ. 

19. Middlemen cannot be eliminated’ - Discuss. 

 ‘CøhzuμPºPøÍ JÈUP •i¯õx’ – ÂÁõvUPÄ®. 

20. Explain in detail the toots of publicity. 

 ö£õxÂÍ®£μ P¸ÂPøÍ Â›ÁõP ÂÍUPÄ®. 

––––––––– 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What are the objectives of financial management? 
 {v {ºÁõPzvß ÷|õUP[PÒ GßÚ? 

2. Explain the two approaches of finance function. 
 {v ö\¯À£õmiß Cμsk AqS•øÓPøÍ ÂÍUS[PÒ. 

3. Define debenture. 
 PhÜmk¨£zvμ® Áøμ¯Ö. 

4. What do you mean by Cost of capital? 
 ‰»uÚ ö\»Ä Gß£uß ö£õ¸Ò ¯õx? 

5. What is financial Leverage? 
 {v°¯À \¾øP GßÓõÀ GßÚ? 

6. What is IRR? 
 I.Bº.Bº GßÓõÀ GßÚ? 

7. Write short note the various costs of receivables. 
 ÁμÄPÎß £À÷ÁÖ ö\»ÄPøÍ £ØÔ ]Ö SÔ¨¦ GÊxP. 
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8. What is Sensitivity analysis? 
 EnºvÓß £S¨£õ´Ä GßÓõÀ GßÚ? 

9. What are the main determinants of a dividend policy? 
 J¸ £[Põuõ¯U öPõÒøP°ß •UQ¯ wº©õÛPÒ ¯õøÁ? 

10. What is meant by ‘Stock dividend’? 

 ‘FUP¨ £[Põuõ¯®’ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Examine the role of financial management in the 
organization. 

  J¸ {ÖÁÚzvß {v°¯À ÷©»õsø©°ß £[QøÚ 
Bμõ´P. 

Or 

 (b) What are the types of debentures? 
  PhÜmk¨£zvμzvß ÁøPPÒ ¯õøÁ? 

12. (a) X Ltd. expects a net operating income of  
Rs. 4,00,000. It has Rs. 4,00,000 in 10% debentures, 
the overall capitalization rate is 12%. Calculate the 
value of the firm and equity capital rate according 
to NOI approach. 

  X ¼ªmöhmhõÀ Gvº£õºUP¨£k® {Pμ |øh•øÓ 
C»õ£® ¹. 4,00,000. {Ö©® 10% PhÜmk¨ 
£zvμ[PÒ ¹. 4,00,000&US øÁzv¸UQÓx. ö©õzu 
‰»uÚ BUP ÂQu® 12%. {Pμ |øh•øÓ 
÷£õUQß£i {Ö©zvß ö©õzu ©v¨¤øÚ²® ©ØÖ® 
‰»uÚ ÂQuzøu²® PnUQkP. 

Or 

 (b) What is overall cost of capital? How can the overall 
cost of capital be calculated? 

  ö©õzu ‰»uÚUQμ¯® GßÓõÀ GßÚ? AuøÚ 
GÆÁõÖ PnUQkÁx? 
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13. (a) Explain the factors affecting the size of investment 
in receivables. 

  ÁμÄPÎÀ •u½miß AÍøÁ £õvUS® PõμoPøÍ 
ÂÍUS[PÒ. 

Or 

 (b) Prepare an estimate of working capital 
requirements from the following information of a 
trading concern: 

  Projected Annual sales 1,00,000 units 

  Selling Price Rs.8 per unit 

  Percentage of net profit on sales – 25% 

  Average credit allowed to customers – 8 weeks 

  Average credit allowed by suppliers – 4 weeks 

  Average stock holding in terms of sales 
requirements – 12 weeks 

  Allow 10% for contingencies. 

  ¤ßÁ¸® uPÁ¼¼¸¢x ÁºzuP AUPøÓ°ß £o 
‰»uÚz ÷uøÁPÎß ©v¨¥møhz u¯õ›UPÄ®: 

  vmhªh¨£mh Á¸hõ¢vμ ÂØ£øÚ 1,00,000 
A»SPÒ 

  J¸ A»SUS ÂØ£øÚ Âø» ¹. 8  

  ÂØ£øÚ°À {Pμ »õ£zvß \uÃu® – 25% 

  ÁõiUøP¯õÍºPÐUS AÝ©vUP¨£mh \μõ\› Phß – 
8 Áõμ[PÒ 

  \¨øÍ¯ºPÍõÀ AÝ©vUP¨£mh \μõ\› Phß –  
4 Áõμ[PÒ 

  ÂØ£øÚz ÷uøÁPÎß Ai¨£øh°À \μõ\› 
øP°¸¨¦ – 12 Áõμ[PÒ 

Gvº£õμõ ö\»ÄPÐUS 10% AÝ©vUPÄ®. 
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14. (a) Explain the irrelevance dividend theory in detail. 

  ö£õ¸zu©ØÓ £[Põuõ¯U ÷Põm£õmiøÚ ÂÍUP©õP 
ÂÁ›. 

Or 

 (b) Explain briefly the factors which affect the dividend 
policy of a firm. 

  J¸ {ÖÁÚzvß £[Põuõ¯ öPõÒøPø¯ 
£õvUPUTi¯ PõμoPøÍ ÂÁ›. 

15. (a) Evaluate capital budgeting as a tool of managerial 
decision making. Discuss how capital budget of a 
firm is prepared. 

  {ºÁõP •iöÁkUS® P¸Â¯õP ‰»uÚ ÁμÄ ö\»Ä 
£mi¯À ©v¨¤k[PÒ. J¸ {ÖÁÚzvß ‰»uÚ 
ÁμÄ ö\»Ä £mi¯À GÆÁõÖ u¯õ›UP¨£kQÓx 
Gß£øu¨ £ØÔ ÂÁõvUPÄ®. 

Or 

 (b) Explain the types of Inventory Management 
techniques in detail.  

  \μUS ÷©»õsø© ~m£[PÎß ÁøPPøÍ Â›ÁõP 
ÂÍUSP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. “Wealth maximization is only a decision criteria and not 
a goal”- Comment. 

 ö\ÀÁzøu AvP›¨£x Gß£x J¸ •iÄ Põμo ©ØÓ¨£i 
Cx J¸ SÔU÷PõÒ AÀ» – P¸zx öu›Â. 
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17. The value of the project is Rs. 5,00,000. The life times of 

project is 5 years. The scrap value of the same is  

Rs. 20,000. The year wise profit after tax from the project 

is as follow. 

Year Profit after tax 

(Rupees) 

1st year 40,000 

2nd year 60,000 

3rd year 70,000 

4th year 50,000 

5th year  20,000 

 Calculate Average Rate of return for this project. 

 vmhzvß ©v¨¦ ¹. 5,00,000 BS®. vmhzvß 

B²mPõ»® 5 BskPÒ BS®. Cuß PÈÄ ©v¨¦  

¹. 20,000 BS®. C¢u vmhzv¼¸¢x QøhUPö£Ö® 

BskÁõ›¯õÚ C»õ£® Á›÷£õP RÌPshÁõÖ EÒÍx. 

Bsk C»õ£® Á›÷£õP 

¹ 

•uÀ Bsk 40,000 

2 B® Bsk 60,000 

3 B® Bsk 70,000 

4 B® Bsk 50,000 

5 B® Bsk 20,000 

 •u½miß \μõ\› £»øÚU PnURkP. 
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18. From the following information extracted from the books 
of a manufacturing concern, compute the operating cycle 
in days: 

 Period covered 365 days 

 Average period of credit allowed by suppliers 16 days 

 Average total of debtors outstanding Rs. 480 

 Raw material consumption Rs. 4,400 

 Total production cost Rs. 10,000 

 Total cost of goods sold for the year Rs. 10,500 

 Sales for the year Rs. 16,000 

 Value of average stock maintained: 

 Raw material Rs. 320 

 Work-in-progress Rs. 350 

 Finished goods Rs. 260 
 EØ£zv öuõhº£õÚ ¦zuP[PÎ¼¸¢x ¤›zöukUP¨£mh 

¤ßÁ¸® uPÁ¼¼¸¢x, C¯UP _ÇØ]ø¯ |õmPÎÀ 
PnUQhÄ®: 

 Põ»® 365 |õmPÒ 

 \¨øÍ¯ºPÍõÀ AÝ©vUP¨£mh \μõ\› Phß Põ»®  
16 |õmPÒ 

 {¾øÁ°À EÒÍ PhÚõÎPÎß \μõ\› ö©õzu® ¹. 480 

 ‰»¨ö£õ¸mPÎß ~PºÄ ¹. 4,400 

 ö©õzu EØ£zv ö\»Ä ¹. 10,000 

 BskUS ÂØP¨£mh ö£õ¸mPÎß ö©õzu Âø»  
¹. 10,500 

 BskUPõÚ ÂØ£øÚ ¹. 16,000 

 £μõ©›UP¨£k® \μõ\› £[SPÎß ©v¨¦: 

 ‰»¨ö£õ¸Ò ¹. 320 

 ÷Áø» |h¢x öPõsi¸UQÓx ¹. 350 

 •iUP¨£mh ö£õ¸mPÒ ¹. 260 
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19. Determine the market price per share under Gordon’s 
model. 

 Rate of return – 20% 

 Capitalisation rate – 15% 

 Earning per share – Rs. 14 

 If retention is:  

 (a)  40%  

 (b)  60%  

 (c) 20% 

 RÌPõq® AÝ©õÚ[PøÍU öPõsk Põºhß ©õv›°ß 
£i £[Qß \¢øu ©v¨¤øÚU PõsP. 

 •u½miß «uõÚ Á¸Áõ´ ÂQu® – 20% 

 ‰»uÚ BUP ÂQu® – 15% 

 J¸ £[Qß «uõÚ DmhÀ – ¹. 14 

 £[Põuõ¯ ÁÇ[S® ÂQu® : 

 (A)  40%  

 (B)  60%  

 (C) 20% 

20. Discuss the types and basic features of Preference Shares 
and Debentures. 

 •ßÝ›ø©¨ £[SPÒ ©ØÖ® Phß £zvμ[PÎß ÁøPPÒ 
©ØÖ® Ai¨£øh A®\[PøÍ¨ £ØÔ ÂÁõvUPÄ®.  

_____________ 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. (General) & M.B.A.(MM) DEGREE 
EXAMINATION, MAY 2024. 

Third Semester 

MARKETING OF SERVICES 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Differentiate service from product. 

 ÷\øÁø¯ ö£õ¸mPÎ¼¸¢x ÷ÁÖ£kzxP. 

2. What is service positioning? 

 ÷\øÁ {ø»¨£kzxuÀ Gß£x ¯õx? 

3. Give the meaning of vision and mission in service 
marketing. 

 ÷\øÁ \¢øu°køP°À öuõø»÷|õUS¨ £õºøÁ ©ØÖ® 
SÔU÷PõÒ £oUPõÚ ö£õ¸Ò u¸P. 

4. State the need for service marketing planning. 

 ÷\øÁ \¢øu°køP vmhªku¼ß ÷uøÁø¯U SÔ¨¤kP. 

5. What is competitive pricing? 

 ÷£õmi Âø» {ºn¯® GßÓõÀ GßÚ? 

6. What is sales promotion? 

 ÂØ£øÚ FUSÂ¨¦ Gß£x ¯õx? 

Sub. Code 
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7. What is service marketing strategy? 

 ÷\øÁ \¢øu°køP ²Uv GßÓõÀ GßÚ? 

8. What is the need for customer retention? 

 ÁõiUøP¯õÍøμ uUPøÁzu¼ß AÁ]¯® ¯õx? 

9. What do you mean by processes in service marketing? 

 ÷\øÁ \¢øu°køP°À ö\¯À•øÓPÒ Gß£uß ö£õ¸Ò 
¯õx? 

10. State the pitfalls in recreational service marketing. 

 ö£õÊx÷£õUS ÷\øÁ \¢øu°køP°À EÒÍ 
Chº£õkPøÍ TÖP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Give the meaning of service mission. Illustrate with 
an example the service mission statement. 

  ÷\øÁ SÔU÷PõÒ £o°ß ö£õ¸Ò u¸P. ÷\øÁ 
SÔU÷PõÒ £o AÔUøPø¯ GkzxUPõmkhß 
EøμUP. 

Or 

 (b) What are the points to be considered while 
positioning services? 

  ÷\øÁPøÍ {ø»¨£kzx® ö£õÊx P¸zvÀ öPõÒÍ 
÷Ási¯ PõμoPÒ ¯õøÁ? 

12. (a) Examine the role of people mix in educational 
services marketing. 

  PÀÂa ÷\øÁ \¢øu°køP°À BmPÒ P»øÁ°ß 
£[QøÚ Bμõ´P. 

Or 
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 (b) Explain the marketing mix elements of hospital 
services. 

  ©¸zxÁ ÷\øÁ°ß \¢øu°køP P»øÁU TÖPøÍ 
ÂÍUSP. 

13. (a) What is physical evidence? State its importance in 
service marketing. 

  ÷|μia \õßÖPÒ Gß£x ¯õx? ÷\øÁ 
\¢øu°køP°ß Auß •UQ¯zxÁzøuU SÔ¨¤kP. 

Or 

 (b) Explain the customer retention strategies in service 
marketing. 

  ÷\øÁ \¢øu°køP°À ÁõiUøP¯õÍºPøÍ 
uUPøÁ¨£uØPõÚ ²UvPøÍ ÂÍUSP. 

14. (a) What is service quality? What are the dimensions of 
service quality? 

  ÷\øÁz uμ® Gß£x ¯õx? ÷\øÁz uμzvß 
£›©õn[PÒ ¯õøÁ? 

Or 

 (b) How would you develop a relationship marketing for 
services? 

  ÷\øÁPÐUPõÚ EÓÄ \¢øu°køPø¯ GÆÁõÖ 
E¸ÁõUSÃºPÒ? 

15. (a) Explain the sales promotion strategies of 
telecommunication services. 

  öuõø»öuõhº¦ ÷\øÁ°ß ÂØ£øÚ FUSÂ¨¦ 
²UvPøÍ ÂÍUSP. 

Or 

 (b) State the factors affecting the choice of channel for 
service delivery. 

  ÷\øÁ ÁÇ[PÀ ÁÈPøÍz öu›Ä ö\´Áøu £õvUPU 
Ti¯ PõμoPøÍU SÔ¨¤kP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the bases of market segmentation for services? 
Explain with suitable examples. 

 ÷\øÁ \¢øu¨ £S¨¤ß Ai¨£øhPÒ ¯õx? AÁØøÓ 
uUP GkzxUPõmkPÐhß ÂÁ›UP. 

17. Elaborate the steps in marketing planning process of 
services. 

 ÷\øÁ \¢øu°køP°ß vmhªhÀ ö\¯À•øÓ°ß 
£i{ø»PøÍ Â›zxøμUP. 

18. Describe the pricing methods for transport services. 

 ÷£õUSÁμzx ÷\øÁ \¢øu°køP°ß Âø» •øÓPøÍ 
ÂÁ›UP. 

19. Explain the channels of service delivery in insurance 
services. 

 Põ¨¥mk ÷\øÁ°ß ÁÇ[PÀ ÁÈPøÍ ÂÍUSP. 

20. Discuss the promotion strategies followed by tourism 
industry. 

 _ØÖ»õz xøÓ°À ¤ß£ØÓ¨£k® FUSÂ¨¦ ²UvPøÍ 
ÂÁõvUPÄ®. 

_____________ 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. (General) & M.B.A. (MM) DEGREE 
EXAMINATION, MAY 2024. 

Third Semester 

PROMOTIONAL MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is Promotional Management? 

 ÂÍ®£μ ÷©»sø© GßÓõÀ GßÚ? 

2. What is Promotional Mix? 

 ÂÍ®£μ P»øÁ GßÓõÀ GßÚ? 

3. Write a short note on Advertising Agency. 

 ÂÍ®£μ {ÖÁÚ® £ØÔ J¸ ]Ö SÔ¨ø£ GÊuÄ® 

4. What is Broadcast? 

 JÎ£μ¨¦ GßÓõÀ GßÚ? 

5. What do you mean by Public Relation? 

 ©UPÒ öuõhº¦ GßÓõÀ GßÚ? 

6. Define Direct Marketing. 

 ÷|μi \¢øu¨£kzxuø» Áøμ¯ÖUPÄ® 

Sub. Code 
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7. What do mean by Salesmanship? 

 ÷\Àì÷©ßæ¨ GßÓõÀ GßÚ? 

8. What is Event Marketing? 

 {PÌÄ \¢øu¨£kzuÀ GßÓõÀ GßÚ? 

9. Define Recruiting. 

 Bm÷\º¨ø£ Áøμ¯ÖUPÄ® 

10. Write a short note on Legislation. 

 \mh® £ØÔ¯ ]Ö SÔ¨ø£ GÊuÄ® 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the various sales promotion techniques? 
Discuss them in short. 

  £À÷ÁÖ ÂØ£øÚ FUSÂ¨¦ ~m£[PÒ GßÚ? 
AÁØøÓ _¸UP©õP ÂÁõvUPÄ® 

Or 

 (b) List out the functions of advertising agencies. 

  ÂÍ®£μ {ÖÁÚ[PÎß ö\¯À£õkPøÍ 
£mi¯¼k[PÒ 

12. (a) Define advertising and explain role of 
advertisement in marketing mix. 

  ÂÍ®£μzøu Áøμ¯Özx, \¢øu¨£kzuÀ P»øÁ°À 
ÂÍ®£μzvß £[øP ÂÍUPÄ® 

Or 

 (b) What is advertising copy? What are its salient 
features? 

  ÂÍ®£μ |PÀ GßÓõÀ GßÚ? Auß •UQ¯ 
A®\[PÒ GßÚ? 
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13. (a) Discuss the four elements of a successful catalog. 

  öÁØÔUPμ©õÚ AmhÁøn°ß |õßS TÖPøÍ¨ 

£ØÔ ÂÁõvUPÄ® 

Or 

 (b) Explain direct marketing channels Vs Indirect 

Marketing Channels. 

  ÷|μi \¢øu¨£kzuÀ ÷\ÚÀPÒ Vs ©øÓ•P 

\¢øu¨£kzuÀ ÷\ÚÀPøÍ ÂÍUS[PÒ 

14. (a) What is media research? Explain its importance. 

  FhP B´Ä GßÓõÀ GßÚ? Auß •UQ¯zxÁzøu 

ÂÍUS[PÒ 

Or 

 (b) Discuss the ethics in promotional Program. 

  ÂÍ®£μz vmhzvÀ ö|Ô•øÓPøÍ¨ £ØÔ 

ÂÁõvUPÄ® 

15. (a) What are the two Primary types of public relations 

used to deliver messages to consumers? 

  ~Pº÷Áõ¸US ö\´vPøÍ ÁÇ[P¨ £¯ß£kzu¨£k® 

Cμsk •ußø©¯õÚ ©UPÒ öuõhº¦PÒ ¯õøÁ? 

Or 

 (b) Explain the most common tools employed in 

promotional program. 

  ÂÍ®£μ vmhzvÀ £¯ß£kzu¨£k® ªPÄ® 

ö£õxÁõÚ P¸ÂPøÍ ÂÍUS[PÒ 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What is an advertising agency? What are the essential 
features of a good advertising agency? 

 ÂÍ®£μ {ÖÁÚ® GßÓõÀ GßÚ? J¸ |À» ÂÍ®£μ 
{ÖÁÚzvß •UQ¯ A®\[PÒ GßÚ? 

17. Explain the major limitations in measuring the 
effectiveness of the promotional programme. 

 ÂÍ®£μz vmhzvß ö\¯ÀvÓøÚ AÍÂkÁvÀ EÒÍ 
•UQ¯ Áμ®¦PøÍ ÂÍUS[PÒ 

18. Explain the primary advantages and diadvandages of 
event marketing. 

 {PÌÄ \¢øu¨£kzu¼ß •ußø© |ßø©PÒ ©ØÖ® 
wø©PøÍ ÂÍUS[PÒ 

19. Discuss the factors influencing the promotion allocation 
of the retailer. 

 ]À»øÓ ÂØ£øÚ¯õÍ›ß ÂÍ®£μ JxURmiÀ uõUPzøu 
HØ£kzx® PõμoPøÍ¨ £ØÔ ÂÁõvUPÄ® 

20. Discuss role and types of public relations and publicity. 

 ö£õx EÓÄPÒ ©ØÖ® ÂÍ®£μzvß £[S ©ØÖ® 
ÁøPPø¯¨ £ØÔ ÂÁõvUPÄ® 

_____________ 
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PRODUCT MANAGEMENT 
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Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Product and Product line. 

 ö£õ¸Ò u¯õ›¨¦ ©ØÖ® ö£õ¸Ò u¯õ›¨¦ Á›ø\ø¯ 
Áøμ¯ÖUPÄ®. 

2. What are the financial products? 

 {v ö£õ¸Ò u¯õ›¨¦PÒ ¯õøÁ? 

3. What is product elimination? 

 ö£õ¸Ò u¯õ›¨¦ }UP® GßÓõÀ GßÚ? 

4. What is Value Engineering? 

 ©v¨¦ ö£õÔ°¯À GßÓõÀ GßÚ? 

5. What are the two uses of Test Marketing? 

 ÷\õuøÚ \¢øu¨£kzu¼ß Cμsk £¯ßPÒ ¯õøÁ? 

6. Mention any two precautions to be taken in product 
launch. 

 ö£õ¸Ò u¯õ›¨¦ öÁÎ±miÀ GkUP¨£h ÷Ási¯ 
Cμsk •ßöÚa\›UøPPøÍU SÔ¨¤hÄ®. 
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7. What is product positioning? 

 ö£õ¸Ò u¯õ›¨¦ {ø»¨£kzuÀ GßÓõÀ GßÚ? 

8. What do you mean by brand valuation? 

 •zvøμ ©v¨¥k GßÓõÀ GßÚ? 

9. What is product research? 

 ö£õ¸Ò u¯õ›¨¦ Bμõ´a] GßÓõÀ GßÚ? 

10. Write short notes on product portfolio strategy. 

 ö£õ¸Ò u¯õ›¨¦ ÷£õºmL÷£õ¼÷¯õ ²UvPÒ SÔzx J¸ 
]Ô¯ SÔ¨¦PøÍ GÊx[PÒ. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Examine the differences between financial and 
derivative products. 

  {v ©ØÖ® ÁÈz÷uõßÓÀ u¯õ›¨¦PÐUS 
Cøh°»õÚ ÷ÁÖ£õkPøÍ Bμõ²[PÒ. 

Or 

 (b) What are the responsibilities of product managers 
in an organization? How can they help a firm 
succeed? 

  J¸ {ÖÁÚzvÀ ö£õ¸Ò u¯õ›¨¦ ÷©»õÍºPÎß 
ö£õÖ¨¦PÒ ¯õøÁ? J¸ {ÖÁÚ® öÁØÔö£Ó 
AÁºPÒ GÆÁõÖ EuÁ •i²®? 

12. (a) What role QFD and DFMA play in developing a new 
product? 

  ¦v¯ u¯õ›¨ø£ E¸ÁõUSÁvÀ Q².G¨.i ©ØÖ® 
i.G¨.G GßÚ £[S ÁQUQÓx. 

Or 
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 (b) Explain the various reasons of a product failure in 
the market and give the examples. 

  \¢øu°À J¸ ö£õ¸Ò u¯õ›¨¦ ÷uõÀÂUPõÚ 
£À÷ÁÖ Põμn[PøÍ ÂÍUQ, Euõμn[PøÍU 
öPõk[PÒ. 

13. (a)  Describe the Brand Positioning strategies in detail.  

  •zvøμ {ø»¨£kzuÀ EzvPøÍ Â›ÁõP 
ÂÁ›UPÄ®. 

Or 

 (b) Explain the various factors which are influencing 
the decision for brand extension. 

  •zvøμ }mi¨¦UPõÚ •iøÁ¨ £õvUS® £À÷ÁÖ 
PõμoPøÍ ÂÍUPÄ®. 

14. (a) Distinguish between product investment and 
disinvestment strategies. 

  ö£õ¸Ò uõ¯›¨¦ •u½k ©ØÖ® •u½møh 
Â»USuÀ EzvPøÍ ÷ÁÖ£kzx[PÒ. 

Or 

 (b) What are the components of product research. 

  ö£õ¸Ò u¯õ›¨¦ Bμõ´a]°ß TÖPÒ ¯õøÁ? 

15. (a) Determine the benefits and drawbacks of the 
product life cycle (PLC). 

  ö£õ¸Ò u¯õ›¨¦ ÁõÌUøPa _ÇØ]°ß (¤GÀ]) 
|ßø©PÒ ©ØÖ® SøÓ£õkPøÍz wº©õÛUPÄ®. 

Or 

 (b) Discuss the impact of global forces on product mix. 

  ö£õ¸Ò u¯õ›¨¦ P»øÁ°À E»PÍõÂ¯ \UvPÎß 
uõUPzøu¨ £ØÔ ÂÁõvUPÄ®. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the essential characteristics of a Product and 
explain the various product classification in detail. 

 J¸ ö£õ¸Ò u¯õ›¨¤ß Azv¯õÁ]¯ £s¦PøÍ 
ÂÁ›UPÄ® ©ØÖ® £À÷ÁÖ ö£õ¸Ò u¯õ›¨¦ 
ÁøP¨£õkPøÍ Â›ÁõP ÂÍUPÄ®. 

17. Discuss the use of the 7-S framework to the new product 
development process. Create a diagram that depicts the 
interdependence of all seven components. 

 ¦v¯ ö£õ¸Ò uõ¯›¨¦ ÷©®£õmk ö\¯À•øÓUS 7-S 
Pmhø©¨ø£¨ £¯ß£kzxÁx £ØÔ ÂÁõvUPÄ®. HÊ 
TÖPÐ® JßÖUöPõßÖ \õº{v¸¨£øua ]zu›US® 
Áøμ£hzøu E¸ÁõUPÄ®. 

18. What is brand equity? Explain with examples how brand 
equity is build through different brand management 
methods. 

 •zvøμ \©ß£õk GßÓõÀ GßÚ? öÁÆ÷ÁÖ •zvøμ 
÷©»õsø© •øÓPÒ ‰»® •zvøμ \©ß£õk GÆÁõÖ 
E¸ÁõUP¨£kQÓx Gß£øu GkzxUPõmkPÐhß 
ÂÍUS[PÒ. 

19. List the various product policies that promote new 
product development. Every policy should be explained 
with an example. 

 ¦v¯ ö£õ¸Ò u¯õ›¨¦ ÷©®£õmøh FUSÂUS® £À÷ÁÖ 
u¯õ›¨¦ öPõÒøPPøÍ £mi¯¼k[PÒ. JÆöÁõ¸ 
öPõÒøP²® J¸ Euõμnzxhß ÂÍUSP. 

20. ‘Product differentiation is achieved by the addition of 
features that provide customers with benefits that 
competitors cannot match.’ Elucidate. 

 ÷£õmi¯õÍºPÍõÀ ö£õ¸zu •i¯õu £»ßPøÍ 
ÁõiUøP¯õÍºPÐUS ÁÇ[S® A®\[PøÍa ÷\º¨£uß 
‰»® ö£õ¸Ò u¯õ›¨¦ ÷ÁÖ£õk Aøh¯¨£kQÓx. Cøu 
Gkzv¯®¦[PÒ. 

_____________ 
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INTERNATIONAL MARKETING 

(CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define the term Marketing Environment. 

 \¢øu¨£kzuÀ `Çø» Áøμ¯ÖUPÄ®. 

2. What is Product Mix? 

 u¯õ›¨¦ P»øÁ GßÓõÀ GßÚ? 

3. What is Global Market? 

 E»P \¢øu GßÓõÀ GßÚ? 

4. What is consumer behavior? 

 ~Pº÷Áõº |hzøu GßÓõÀ GßÚ? 

5. What is meant by Market segmentation? 

 \¢øu¨ ¤›Ä GßÓõÀ GßÚ? 
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6. Define the term “advertising”. 

 “ÂÍ®£μ®” GßÓ ö\õÀø» Áøμ¯ÖUPÄ®. 

7. What is international transfer pricing? 

 \ºÁ÷u\ £›©õØÓ Âø» GßÓõÀ GßÚ? 

8. What is meant by promotion policy? 

 ÷©®£kzxuÀ öPõÒøP GßÓõÀ GßÚ? 

9. What is market communication? 

 \¢øu uPÁÀ öuõhº¦ GßÓõÀ GßÚ? 

10. What is international advertising? 

 \ºÁ÷u\ ÂÍ®£μ® GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the significance of international 
marketing environment?  

  \ºÁ÷u\ \¢øu¨£kzuÀ `Ç¼ß •UQ¯zxÁ® 
GßÚ? 

Or 

 (b) Explain Product Life Cycle. 

  ö£õ¸Îß ÁõÌUøP _ÇØ]ø¯ ÂÍUSP. 

12. (a) Difference between Product standardization and 
product adoption. 

  ö£õ¸Ò uμ¨£kzu¾US® ©ØÖ® ö£õ¸Ò 
¦SzxÁuØS® EÒÍ ÷ÁÖ£õk ¯õøÁ? 

Or 
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 (b) Point out any Four packing materials and their 
merits. 

  H÷uÝ® |õßS ]¨£® ö\´²® ö£õ¸mPÒ ©ØÖ® 
AÁØÔß |ßø©PøÍ _miUPõmhÄ®. 

13. (a) State any three objectives of pricing. 

  Âø» {ºn¯zvß H÷uÝ® ‰ßÖ ÷|õUP[PøÍU 
SÔ¨¤hÄ®. 

Or 

 (b) Discuss the importance of branding. 

  Aøh¯õÍ SÔ°ku¼ß •UQ¯zxÁzøu¨ £ØÔ 
ÂÁõvUPÄ®. 

14. (a) Discuss the significance of MIS. 

  MIS-Cß •UQ¯zxÁzøu¨ £ØÔ ÂÁõv. 

Or 

 (b) What are the importances of Distribution mix? 

  Â{÷¯õP P»øÁ°ß •UQ¯zxÁ® GßÚ? 

15. (a) Describe the criteria for market segmentation. 

  \¢øu¨ ¤›ÄUPõÚ AÍÄ÷PõÀPøÍ ÂÁ›. 

Or 

 (b) What is publicity and explain its importance? 

  ÂÍ®£μzøu £μ¨¦uÀ GßÓõÀ GßÚ ©ØÖ® Auß 
•UQ¯zxÁzøu ÂÍUSP? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the International marketing approaches. 

 \ºÁ÷u\ \¢øu¨£kzuÀ AqS•øÓPøÍ ÂÍUSP. 
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17. Discuss the steps involved in consumer decision making 
process. 

 ~Pº÷Áõº •iöÁkUS® ö\¯À£õmiÀ EÒÍ £iPøÍ¨ 
£ØÔ ÂÁõvUPÄ®. 

18. Evaluate the factors influencing price decisions. 

 Âø» •iÄPøÍ £õvUS® PõμoPøÍ ©v¨¤kP. 

19. What are the difference between integrated marketing 
communication and International advertising? 

 J¸[Qøn¢u \¢øu¨£kzuÀ uPÁÀ öuõhº¦US® 
\ºÁ÷u\ ÂÍ®£μzvØS® EÒÍ ÷ÁÖ£õk ¯õøÁ? 

20. Explain in detail the various advantages and 
disadvantages of sales promotion. 

 ÂØ£øÚ FUSÂ¨¦ |ßø©PÒ ©ØÖ® wø©PÒ £ØÔ 
ÂÁ›. 

  

—————— 
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DISTANCE EDUCATION 

M.B.A.(Marketing Management) DEGREE EXAMINATION, 
MAY 2024. 

Fourth Semester 

LOGISTICS MARKETING AND TECHNOLOGY 

(CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is Logistics Marketing? 

 uÍÁõh[PÒ \¢øu CkøP GßÓõÀ GßÚ? 

2. Define Concentrated Marketing. 

 ö\ÔÄØÓ \¢øu°køP GßÓõÀ GßÚ? 

3. Describe the need for service positioning. 

 ÷\øÁ {ø»¨£kzu¼ß AÁ]¯zøu ÂÁ›UP. 

4. What is Service Mix? 

 ÷\øÁ P»øÁ GßÓõÀ GßÚ? 

5. List out the names of various warehouse service 
providers. 

 Qh[S ÷\øÁ ÁÇ[S|ºPÎß ö£¯›øÚ £mi¯¼kP. 
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6. State the stages in service life cycle. 

 ÷\øÁ ÁõÌUøP _ÇØ]°ß {ø»PøÍU SÔ¨¤hÄ®. 

7. What is meant by Budgeting? 

 vmh £mi¯À £ØÔ AÔÁx GßÚ? 

8. What is RFID Technology? 

 RFID öuõÈÀ~m£® GßÓõÀ GßÚ? 

9. State any two comparative advantages of truck 
technology over rail technology. 

 C¸¨¦¨£õøu öuõÈÀ~m£zøu Âh £sh©õØÖ 
öuõÈÀ~m£zvß H÷uÝ® Cμsk J¨¥mk |ßø©PøÍU 
SÔ¨¤hÄ®. 

10. What is Total Quality Management? 

 ö©õzu uμ ÷©»õsø© GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks)  

Answer ALL the questions, choosing either (a) or (b). 

11. (a) What are the features of market segmentation? 

  \¢øu¨ £S¨¤ß A®\[PÒ GßÚ? 

Or 

 (b) How to take a decision based on user behaviour? 

  £¯Úº |hzøu°ß Ai¨£øh°À GÆÁõÖ J¸ 
•iÄ GkUP¨£kQÓx? 

12. (a) Explain nature of service positioning. 

  ÷\øÁ {ø»¨£õmiß ußø©ø¯ ÂÍUSP. 

Or 
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 (b) Explain the various elements of product mix with 
examples. 

  ö£õ¸Ò P»øÁ°ß £À÷ÁÖ TÖPøÍ 
GkzxUPõmkhß ÂÍUSP. 

13. (a) Explain the types of advertising in logistic 
management. 

  uÍÁõh ÷©»õsø©°À EÒÍ £À÷ÁÖ ÁøP¯õÚ 
ÂÍ®£μ¨£kzxu¼ß ÁøPPøÍ ÂÍUSP. 

Or 

 (b) Explain the uses of product portfolio concept. 

  ö£õ¸Ò öuõS¨¦ P¸zvß £À÷ÁÖ £¯ßPøÍ 
ÂÍUSP. 

14. (a) Write a detailed note on WMS and TMS.  

  WMS ©ØÖ® TMS £ØÔ¯ Â›ÁõÚ SÔ¨ø£ GÊxP. 

Or 

 (b) Why markets are segmented? Explain. 

  Hß \¢øuPÒ ¤›UP¨£kQÓx? ÂÍUSP. 

15. (a) Explain the use of supply chain software 
technology. 

  Â{÷¯õPa \[Q¼ ö©ßö£õ¸Ò öuõÈÀ~m£zøu¨ 
£¯ß£kzxÁøu ÂÍUSP. 

Or 

 (b) Explain the role of benchmarking in supply chain 
management. 

  Â{÷¯õPa \[Q¼ {ºÁõPzvÀ uμ¨£kzu¼ß £[øP 
ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Narrate the importance and bases of marketing 
segmentation. 

 \¢øu¨£kzuÀ ¤›Âß •UQ¯zxÁ® ©ØÖ® 
Ai¨£øhPøÍ ÂÁ›UP. 

17. Briefly explain the service life cycle model. 

 ÷\øÁ ÁõÌUøPa _ÇØ] •øÓ £ØÔ _¸UP©õP ÂÍUSP. 

18. Describe the BCG product portfolio concept and its 
applications. 

 ¤]â ö£õ¸Ò C»õUPõ P¸zx ©ØÖ® AuÝøh¯ 
£¯ß£õkPøÍ ÂÁõvUP. 

19. Describe the steps involved in evaluation and selection of 
logistics network optimization. 

 uÍÁõh Áø»¨¤ßÚÀ ÷uºÄ •øÓ°ß ©v¨¥k ©ØÖ® 
÷uºÄ \®£¢u¨£mh £iPøÍ ÂÁ›UP. 

20. Briefly explain various SCM software’s and its 
applications. 

 £À÷ÁÖ SCM ö©ßö£õ¸Ò ©ØÖ® £¯ß£õkPÒ SÔzx 
_¸UP©õP ÂÍUSP. 

—————— 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2024. 

Fourth Semester 

QUALITY MANAGEMENT 

(CBCS 2018-2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is a concept of quality? 

 uμzvß P¸zx ¯õx? 

2. What do you understand by process quality? 

 ö\¯À•øÓ uμ® ‰»® }[PÒ GßÚ ¦›¢x öPõÒQÕºPÒ? 

3. Define Quality Assurance. 

 uμ EzuμÁõuzøu Áøμ¯ÖUP. 

4. What is sampling? 

 ö£õ¸Ò ©õv› GßÓõÀ GßÚ? 

5. Briefly mention the nature of global quality. 

 E»PÍõÂ¯ uμzvß ußø©ø¯ _¸UP©õP SÔ¨¤kP. 

6. Give the meaning of Quality Teams. 

 uμ©õÚ AoPÒ Gß£uß ö£õ¸øÍ u¸P. 
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7. Give meaning of quality review. 
 uμ©Ö B´Ä GßÓ £uzvß ö£õ¸Ò u¸P. 

8. Explain the nature of SPC. 

SPC Cß ußø©ø¯ ÂÍUSP. 

9. What is ISO? 
 IGìK GßÓõÀ GßÚ? 

10. Write short notes on Global standards. 
 £ßÚõmkz uμ® ]ÖSÔ¨¦ ÁøμP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Quality as meeting standards – Discuss. 
  uμzøu §ºzv ö\´²® uμ® – ÂÁõvUP. 

Or 

 (b) Compare the old philosophy of quality with new 
philosophy. 

  uμzvß £øÇ¯ uzxÁzøu ¦v¯ uzxÁzxhß 
J¨¤kP. 

12. (a) Distinguish between cost of quality and value of 
quality. 

  uμzvß Âø» ©ØÖ® uμzvß ©v¨¦ BQ¯ÁØøÓ 
÷ÁÖ£kzxP. 

Or 

 (b) Explain the zero defect manufacturing. 
  §äâ¯ SøÓ£õk EØ£zvø¯ ÂÍUSP. 

13. (a) Enumerate the benefits of quality 
  uμzvß |ßø©PøÍ £mi¯¼kP. 

Or 
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 (b) Discuss the process of planning for quality. 

  uμzvØPõÚ vmhªhÀ ö\¯À•øÓ £ØÔ ÂÁõvUP. 

14. (a) Explain the global bench marking. 

  E»PÍõÂ¯ uμ¨£kzuø» ÂÍUSP. 

Or 

 (b) What are the significance of quality manual? 

  uμ©õÚ øP÷¯miß •UQ¯zxÁ® GßÚ? 

15. (a) What are the components of ISO 9000 series? 

  ISO 9000 öuõh›ß TÖPÒ ¯õøÁ? 

Or 

 (b) Describe the recognition and reward 

  A[RPõμ® ©ØÖ® öÁS©vø¯ ÂÁ›UP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Enumerate the six sigma concept of quality. 

 uμ® £ØÔ¯ ]Uì ]U©õ P¸zøu £mi¯¼kP. 

17. Review the Total Quality Control systems in Japan and 
US. 

 á¨£õß ©ØÖ® Aö©›UPõÂÀ EÒÍ ö©õzu uμU 
Pmk¨£õmk Aø©¨¦PøÍ ©v¨£õ´Ä ö\´P. 

18. How to identify the customer requirements? Discuss. 

 ÁõiUøP¯õÍº ÷uøÁø¯ GÆÁõÖ Aøh¯õÍ® Põs£õ´? 
ÂÁõv. 
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19. Describe the importance and activities involved in quality 
circles. 

uμ Ámh[PÎÀ EÒÍ •UQ¯zxÁ® ©ØÖ® 
ö\¯À£õkPøÍ ÂÁ›UP. 

20. How will you meeting consumers’ requirements through 
Total Quality Management? 

 ö©õzu uμ ÷©»õsø© ‰»® ~Pº÷Áõ›ß ÷uøÁPøÍ 
GÆÁõÖ §ºzv ö\´ÃºPÒ? 

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. (General) & M.B.A. (MM) DEGREE 
EXAMINATION, MAY 2024 

Fourth Semester 

STRATEGIC RETAIL MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Mission. 

 £oø¯ Áøμ¯ÖUPÄ®. 

2. Write a short note on Critical success factor. 

 •UQ¯©õÚ öÁØÔU Põμo £ØÔ J¸ ]Ö SÔ¨ø£ 
GÊuÄ®. 

3. What are key uses of core competencies? 

 •UQ¯ vÓßPÎß •UQ¯ £¯ß£õkPÒ GßÚ? 

4. Define functional Strategies. 

 ö\¯À£õmk EzvPøÍ Áøμ¯ÖUPÄ®. 

5. Give the advantages of portfolio analysis. 

 ÷£õºmL÷£õ¼÷¯õ £S¨£õ´Âß |ßø©PøÍU öPõk[PÒ. 

6. Define Value matrix. 

 ©v¨¦ Aoø¯ Áøμ¯ÖUPÄ®. 
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7. State the difference between vertical and lateral 
structure. 

 ö\[Szx ©ØÖ® £UPÁõmk Aø©¨¦US Cøh°»õÚ 
÷ÁÖ£õmøhU SÔ¨¤hÄ®. 

8. What is strategy audit? 

 Ezv uoUøP GßÓõÀ GßÚ? 

9. What is operational control? 

 ö\¯À£õmkU Pmk¨£õmk GßÓõÀ GßÚ? 

10. What do you mean by lateral Structure? 

 £UPÁõmk Aø©¨¦ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choose either (a) or (b). 

11. (a) Write down few aspects about strategic intent. 

  ‰÷»õ£õ¯ ÷|õUPzøu¨ £ØÔ¯ ]» A®\[PøÍ 
GÊx[PÒ. 

Or 

 (b) Discuss the role of retail strategies.  

  ]À»øÓ ÂØ£øÚ EzvPÎß £[øP¨ £ØÔ 
ÂÁõvUPÄ®. 

12. (a) Write a note on Porter’s “Five Force Model”. 

  ÷£õºmh›ß Lø£Æ L÷£õºì ©õhÀ £ØÔ J¸ 
SÔ¨ø£ GÊx[PÒ. 

Or 

 (b) Discuss the concepts of synergy and its relevance. 

  ]öÚºâ°ß P¸zxUPÒ ©ØÖ® Auß ö£õ¸zuzøu¨ 
£ØÔ ÂÁõvUPÄ®. 
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13. (a) Discuss the key areas of preparing the functional — 
level strategies. 

  ö\¯À£õmk {ø» EzvPøÍz u¯õ›¨£uØPõÚ 
•UQ¯ £SvPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

Or 

 (b) Explain BCG matrix. 
  ¤]â ÷©m›Uøé ÂÍUS[PÒ. 

14. (a) Write a note on Bowman’s Strategy Clock Price. 
  ÷£õ©Ûß Ezv PiPõμ Âø» SÔzx J¸ SÔ¨ø£ 

GÊuÄ®. 

Or 

 (b) Discuss the key product line strategies. 
  •UQ¯ u¯õ›¨¦ Á›ø\ EzvPøÍ¨ £ØÔ 

ÂÁõvUPÄ®. 

15. (a) Write a note on corporate culture. 
  Põº¨£÷μm P»õa\õμ® £ØÔ SÔ¨ø£ GÊx[PÒ. 

Or 

 (b) Discuss the global trends in retail business. 
  ]À»øÓ ÁoPzvß E»PÍõÂ¯ ÷£õUSPøÍ¨ £ØÔ 

ÂÁõvUPÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain Strategic Management Process. 
 ‰÷»õ£õ¯ ÷©»õsø© ö\¯À•øÓPøÍ ÂÍUS[PÒ. 

17. Explain the key strategies prepared at different levels of 
a business organization. 

 ÁoP Aø©¨¤ß £À÷ÁÖ {ø»PÎß u¯õ›UP¨£mh 
•UQ¯ EzvPøÍ ÂÍUS[PÒ. 
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18. Describe the Hofer’s Product Market Evolution and Shell 
Directional Policy Matrix. 

 ÷íõL£›ß u¯õ›¨¦ \¢øu £›nõ©® ©ØÖ® öåÀ vø\U 
öPõÒøP ÷©m›Uøé ÂÁ›UPÄ®. 

19. Explain the Simon’s seven strategy questions for better 
implementation. 

 ö\¯À£kzu ø\©Ûß HÊ Ezv ÷PÒÂPøÍ ÂÍUS[PÒ. 

20. Explain the key techniques of Strategic evaluation. 

 ‰÷»õ£õ¯ ©v¨¥miß •UQ¯ ~m£[PøÍ ÂÍUS[PÒ. 

–––––––––––––– 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2024. 

Fourth Semester 

GROWTH MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. What is Growth Management? 

 ÁÍºa] ÷©»õsø© GßÓõÀ GßÚ? 

2. What is Hardware? 

 Áßö£õ¸Ò GßÓõÀ GßÚ? 

3. What is a retrenchment strategy? 

 BmSøÓ¨¦ öPõÒøP GßÓõÀ GßÚ? 

4. What is Blue Ocean Strategy? 

 }»¨ ö£¸[PhÀ ²zv GßÓõÀ GßÚ? 

5. Write a short-note on mentoring for growth. 

 ÁÍºa]UPõÚ ÁÈPõmkuÀ £ØÔ J¸ ]Ö SÔ¨ø£ GÊxP. 

6. What is organizational inertia? 

 {ÖÁÚ ©¢u{ø» GßÓõÀ GßÚ? 
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7. What are tangible resources of a business organization? 
 J¸ ÁoP {ÖÁÚzvß PsqUS ¦»ÚõS® Buõμ[PÒ 

GßÚ? 

8. Write a short note on the importance of synchronized 
effort in running business Organizations. 

 ÁoP Aø©¨¦PÒ |hzxÁvÀ Jzvø\UP¨£mh 
•¯Ø]°ß •UQ¯zxÁzøu¨ £ØÔ J¸ ]Ö SÔ¨ø£ 
GÊxP. 

9. Write a short note on the New Product Development 
strategy. 

 ¦v¯ u¯õ›¨ø£ ÷©®£õk ²zv £ØÔ J¸ ]Ö SÔ¨¦ u¸P. 

10. List out the pillars of excellence management. 
 ]Ó¢u {ºÁõPzvß ysPøÍ £mi¯¼kP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11.  (a) Prepare an overview of the growth management 
process. 

   ÁÍºa] ÷©»õsø© ö\¯À•øÓ°ß 
÷©÷»õmhzøuz u¯õ›UPÄ®. 

Or 

 (b) State the limitations of SWOT. 

    SWOT Cß wø©PøÍU TÖP. 

12.  (a) Describe some of the best innovation strategies for a 
firm. 

   J¸ {ÖÁÚzvØPõÚ ]Ó¢u ¦xø©PÐUPõÚ 
²zvPøÍ ÂÁ›. 

Or 

 (b) Explain the stages of organic growth. 
   EhÀ EÖ¨¦ \õº¢u ÁÍºa]°ß {ø»PøÍ ÂÍUSP. 
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13.  (a) List the essential elements of strategy realization. 

   ²zvPøÍ ö\¯À£kzxÁuØPõÚ TÖPøÍ £mi¯¼k. 

Or 

 (b) Explain how effective employee development plans 
can be created. 

   £o¯õÍº ÷©®£õmkz vmh[PøÍ GÆÁõÖ vÓ®£h 
E¸ÁõUP •i²® Gß£øu ÂÍUSP. 

14.  (a) Explain the guidelines on the basis of which a 
business organization should develop its growth 
road map. 

   J¸ ÁoP {ÖÁÚ® G¢u Ai¨£øh°À C¸UP 
÷Ásk® Gß£vß ÁÈPõmkuÀPøÍU SÔ¨¤hÄ® 
©ØÖ® Auß ÁÍºa] £õøu Áøμ£hzøu 
E¸ÁõUSP. 

Or 

 (b) Explain the various causes of growth fatigue. 

   ÁÍºa] ÷\õºÄUPõÚ £À÷ÁÖ Põμn[PøÍ ÂÍUSP. 

15.  (a) Discuss the role of the HR head in the people and 
organizational. 

   ©UPÒ ©ØÖ® {ÖÁÚ PÍzvÀ HR uø»Á›ß 
£[øP¨ £ØÔ ÂÁõv. 

Or 

 (b) Describe the measures to enhance firm’s 
effectiveness. 

   {ÖÁÚzvß ö\¯ÀvÓøÚ ÷©®£kzxÁuØPõÚ 
P¸¨ö£õ¸ÒPøÍ ÂÁ›. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the different phases of evolutionary growth. 

 £›nõ© ÁÍºa]°ß £À÷ÁÖ Pmh[PøÍ¨ £ØÔ ÂÁõv. 

17. Discuss the different quadrants of Ansoff’s growth model. 

 Aß\õL¨¤ß ÁÍºa] ©õv›°ß öÁÆ÷ÁÖ ¤›ÄPøÍ¨ 
£ØÔ ÂÁõv. 

18. What is a company’s core competency? Discuss the theory 
of strategy. 

 J¸ {ÖÁÚzvß •UQ¯ vÓß GßÚ? ²zvPÎß 
÷Põm£õmøh¨ £ØÔ ÂÁ›. 

19. Explain the various steps of overcoming growth fatigue. 

 ÁÍºa] ÷\õºøÁ \©õÎ¨£uØPõÚ £À÷ÁÖ £iPøÍ 
ÂÍUSP. 

20. Give examples to suggest how business organizations are 
turning risks into opportunities in the present global 
scenario. 

 uØ÷£õøu¯ E»PÍõÂ¯ `Ì{ø»°À Áõ´¨¦PÒ 
Ai¨£øh°À ÁoP {ÖÁÚ[PÒ A£õ¯[PøÍ GÆÁõÖ 
©õØÖQßÓÚ Gß£øu uS¢u GkzxUPõmkPÐhß u¸P. 

 

 

  

———————— 


